Cekmis 2. Tpenau po3BUTKY  Bceykpaincvka naykoso-npakmuuna Kongepenyis monooux yuenux ma cmyoenmie

MAPKETHHIOBHX TEXHOJOTi B yMOBax «IOMIHAHTH C OlIIA'.‘/IBH O-EKOHOMIYHOI' O
JieKaTaTizanii PO3BUTKY YKPAIHH Y HOBUHX PEAIIAX)

- BIACTEXyBaTH TEHACHLII PO3BUTKY iH(pOpMaliifHO-KOMYHIKALlIHHUX TEXHOJIOTIH,
BIJICTE€XKYBATH 3MiHH MOBEIIHKHU CIIOKHUBAYiB Y IM(PPOBOMY CepeOBUIILII;

- TIPOBOJIUTHU OTIEPATUBHUI aHaJ13 BEJIMKUX 00CATIB 0a3 JaHUX 1 MpuiMaTu eeKTUBHI
YIPABIIHCHKI PIIEHHS Ha OCHOBI I[LOTO aHATI3Y.

OcHOBHUMH MiAXOJaMH 10 CTBOPEHHS Ta peaiizalii Cy4acHUX MapKETHHTOBHX
CTpaTerii €:

1. YHUKHEHHS KOHKYpeHLii 3 IHIIMMU YYaCHHUKaMH PUHKY, $Ki BHUPOOJISIOTH
aHaJIOT1YH1 TOBAPH YU MOCITYTH.

2. OpieHTallisg Ha KOHKPETHI CIOXKHBY1 TIepeBary.

3. KommekcHuit miaxiza 10 po3poOKu MapKETHHTOBOI CTpaTerii, siKa 3a0e31euye yCImiX.

4. 3anmyd4eHHS MAaKCHUMaJbHOI KIJIBKOCTI CHIBPOOITHHKIB /1O CTBOPEHHS CTpaTerii
KOMIIaHii.

5. IlixBUIIEHHS IHTENEKTYaIbHOTO PiBHS MPOLIECY CTBOPEHHS CTpATerii.

6. IIpononyBaHHs criokuBavYaMm JTuQepeHITiioBaHUX TOBAPIB.

7. TocunenHs poni iHGpOpMaLIHHIX Mepex, 0co0IMBO IHTEpHETY.

8. Apnanraris 6i3Hecy 10 TUGPOBUX TCHICHIIIN.

Takum YMHOM, MapKETHHIOBA CTpATeris — e Habip 6a30BUX pillleHb, CIIPSIMOBAHUX Ha
JIOCSITHEHHSI METH MINPHEMCTBA 3 YPaXyBaHHAM i1 BIaCHUX MOXIIMBOCTEH, a TAKOX (aKTOPiB
30BHIIIHBOTO cepenoBuina. Lle edexkTuBHO po3polieHa MapKEeTHHIOBAa CTpaTeris, sKa
JToTIOMOYXe O13Hecy QYHKIIIOHYBAaTH B TMHAMIYHOMY PUHKOBOMY CEPEIOBHIIII.
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FEATURES OF USING EMAIL MARKETING IN COMPANY STRATEGY

Email marketing is a form of marketing that allows you to inform your customers about
new products, discounts and other services through a mailing list. It can also be a soft sell to
communicate your brand value to your audience and keep them interested until their next
purchase.

Email marketing is one of the most popular and effective marketing campaign tools
when a business wants to develop its own brand or sell its products.

Email marketing is a powerful digital marketing channel that uses email to promote a
business's products or services. This form of direct automated marketing helps target audiences
learn about the latest products and offers [2].

Email marketing is a form that can inform customers from a mailing list about new
products, discounts and other services. Also plays a key role in the marketing strategy of
generating leads, building brand awareness, building relationships or maintaining customer
engagement between purchases through different types of marketing emails.
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E-mail can be used to promote the company's products and services, to stimulate
customer loyalty. It can also be a softer sell to remind customers of brand value or hold their
attention between purchases.

Email-marketing is one of the popular and effective tools of advertising campaigns.

Goals of email marketing:

- increasing brand recognition;

- increase in sales;

- building trusting relationships with clients;

- increase in traffic;

- automation of routine tasks.

Despite the popularity of social networks today, email marketing remains an important
channel for communication. First of all, e-mails are more personalized and segmented
according to the audience, which naturally attracts and engages the client. In addition, email
marketing requires lower financial costs than other platforms.

Email marketing is an integral part of business growth and management. The tool helps
to achieve key goals [1]:

- Increased conversion, increased sales. An email marketing advertising campaign
stimulates sales. Personalized coupons and special offers for any holiday, birthday, or greeting
card are an additional way to re-engage your audience. Abandoned cart letters «work» well as
a reminder to finish placing an order.

- Brand recognition. Email allows for direct contact. Currently, users do not share their
email address. This is a space dedicated to your favorite brands and publications. The
appearance of a mailbox will help the brand remain relevant in the minds of subscribers. A
personalized marketing email is more effective than a message on a social network, where you
can't be sure that someone will actually see the message. Emails can be sent to a large number
of recipients while remaining cost effective (versus other marketing channels).

Customer loyalty. Email marketing increases customer loyalty at every stage of the
buyer's journey: lead generation, conversion, adaptation, customer retention. In addition, e-
marketing is an essential tool that can be used together with sales CRM systems to optimize
communication [3].

- Availability. A virtual mailbox is available to almost all age groups. This is a way
for a wide range of viewers, even for those who are not very digitally savvy.

- Saving financial resources. Email marketing does not require large financial costs.
Most tools offer pricing packages to fit any budget.

- Possibility of A/B testing. This can be done with software that can also be configured
to simply send emails.

Email marketing has become a popular tool for business, because to some extent it
"forces" the user to take action on it. Otherwise, the email will remain in your inbox until it is
read, deleted, or archived.

Email marketing helps you build relationships with your target audience, keep in
constant communication, and increase traffic to your blog, social media, or anywhere else that
needs attention. Email can be converted, filled with relevant information.

A wide range of formats and elements allows you to create a personalized letter that will

definitely not go unnoticed.
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