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COUIAJIBHI MEJIIA IK EOEKTUBHUM IHCTPYMEHT PEKJIAMUA
TYPUCTUYHHUX I TOTEJBbHUX ITOCJOYT

Mema cmammi — npoananizyeamu 0CHOBHI nepegazu COYianbHux media y pekiami mypucmudHux i 2o-
MEeNbHUX NOCAY2 3 AKYEHMYAayi€lo HA 8aNCIUBOCI mepedxcegoi komyHikayii. Memoodonozia 0ocnidxicenns.
Ockinvku mema OOCHIONCEHHSL € MINCOUCYUNTTHAPHOIW, MO 1T 8UCEIMIEHHSA Nepeddayano iHKIO3UBHE NOEOD-
HAHHS HU3KU MemOo0i8 i ni0X00is, IHMe2po8aHux 3 PI3HUX 2aly3ell HAYKOB020 3HAHHS. COYIANbHUX KOMYHIKAYIT,
MeHeONCMeHmY, THGopMmayitiHol JisibHoCmi, MedicgiCmuUKYU Mmowo. BCmano6ieHHs: MidC HUMU MICHUX HAY-
KOBO-IHMe2payitiHux 368 SA3Ki8 0alo 3M0o2y CHOPMYII08AMU CUCMEMHE PO3YMIHHA COYIANbHUX Media K edek-
MUBHO20 KOMYHIKAYINIHO20 IHCMPYMEHMA NPOCYBAHHA NOCYe ¥ mypucmuyunil i comenvuii cgepax. Taxorc
BUKOPUCMAHO 3A2ATIbHOHAYKOBI MEMOOU: AHANI3Y, CUHME3Y, AHANO0ZIL, NOPIGHAHHS, V3A2AIbHEHHS Pe3ylbmda-
mie mowo. Haykoea Hoeusna 0ocniodicentis noaseae 8 NpUGEpHeHHi y8azu Ha KOMYHIKAYIUHUX MONCTUBOCISX
coyianvHux media y pexiami ma 3anyyeHui Hoeux kiienmie. Bucnoexku. Coyianvhi media cmaroms 8axiciuum
MAPKEMUH208UM THCMPYMEHMOM 8 THOYCmpii nooopodicell, HAtOLIbUul UPIUUATLHUMU 6 PEeKIAMI, 3ATYVHeHH]
KAiEHmMi6 ma npooaxicy nociye 0 20melbHO20 Ma MYyPUCIUYHO20 OI3HeCY 34805KU eMNIPUYHIL NPUpooi npo-
dykmig y cqhepi cocmunnocmi. He ocmannio pone y ybomy gidiepae cymmeee 3HUNCEHHS 015 NePeCiyHUX MAaH-
OpIBHUKIE MEXHON02IUH020 bap '€PY Wo00 MONMCIUBOCIE ROWYKY iH(hopmayii 6 inmepuemi. YV ybomy nuni Hai-
Oinbuw 8adicaIU8y posiv sidieparoms MobinbHi npucmpoi. Tomy Oinbuwicms KOMAAHIT KAIOUAIOMb COYIATLHI Me-
dia y ceill cmpame2iuHull NIAH PeKIAMYBAHHI MA NO3UYIOHYBAHHS HA PUHKY, 30KpeMa wjob 8i0CiOK08ysamu
gi02yKU KIIEHMIB, peazyeamu HA KOMEHmMAapi ma akmueHiule CRiiKy8amucs 3 NOMeHYIUHUMU U NOCMIUHUMU
xaienmamu. Ockinoku 6y0b-axa iHgopmayis, posmiujena ¢ coyianvhux media, MUMMEEO CMAE 3A2ANbHO00-
CMYNHOIO [ CYMMEBO BNUBAE HA 008IPY 00 KOMNAHIL ma ii penymayiro, mi KOMAAHIL, SIKI 6UACHO 36EPHYMb
y8azy Ha HeoOXIOHICMb CReyianiz08aH020 MEeHeONCMEHNY COYIANbHUX Medid 3 Y8edeHHAM 8I0N08IOHOI nocadu,
He ue ympumaomo KiieHmie i 3a1y4ams HO8UX, d Il NOKpAWams C6010 Oi3HeC-npaKkmuKy ma pieeHsb 00X00ie.

Kniouosi cnosa: coyianvhi media, mypucmuuni nociyeu, 20meabhi NOCyeu, KOMyHIKayis, mediamapke-
MUHe, pexnama, 8i02yKu KiieHmis.
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SOCIAL MEDIA AS AN EFFECTIVE TOOL FOR ADVERTISING
TOURIST AND HOTEL SERVICES

The purpose of the article is to analyse the main advantages of social media in the advertising of tourist
and hotel services with the emphasis on the results of network communication. Research methodology. Since
the research topic is interdisciplinary, its coverage involves an inclusive combination of a number of methods
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and approaches integrated from various fields of scientific knowledge — social communications, management,
information activities, medieval studies, and others. The establishment of close scientific and integration ties
between them made it possible to formulate a systematic understanding of social media as an effective
communication tool for the promotion of services in the tourism and hotel spheres. General scientific methods
are also used: analysis, synthesis, analogy, comparison, generalisation of results, and more. The scientific
novelty of the research consists in drawing attention to the communication possibilities of social media in
advertising and attracting new customers. Conclusions. Social media is becoming an important marketing
tool in the travel industry, most crucial in advertising, attracting customers and selling services for the hotel
and tourism business due to the experiential nature of hospitality products. The significant reduction of the
technological barrier to the possibility of searching for information on the Internet for ordinary travellers
plays a significant role in this. Mobile devices play the most important role in this today. Therefore, most
companies include social media in their strategic plan for advertising and positioning in the market, in
particular to monitor customer feedback, respond to comments and communicate more actively with potential
and regular customers. Because any information posted on social media instantly becomes publicly available
and significantly affects the trust and reputation of the company. Those companies that pay attention to the
need for specialised social media management with the introduction of a corresponding position will not only
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retain customers and attract new ones, but will also improve their business practices and revenue levels.
Keywords: social media, tourist services, hotel services, communication, media marketing, advertising,

customer reviews.

AKTyaJIBHICTh TeMU HochimpkeHHs. CbOroaHi
comiaibHi Meia (aKTHIHO 3aMiHWIIA TPATUIIiiHI 3a-
coOu MacoBoi iH(opMarlii — oIy Aenaii OibIre B3a-
€MOJIIIOTH 3 HUMH Y c(epi ocBiTH, Oi3HECY Ta pO3Bar.
Taxk cormianpHi Memia, sK # iHII TUPPOBI KOMyHIKa-
IiHHI TEXHOJOTI, CTaJd YaCTHHOIO ITOBCIKIEHHOIO
JKATTSI Cy4acCHOI JIFOIUHMU.

[HmycTpis Typu3My i TOCTUHHOCTI — Il Tairy3i,
SIKi CTaOITFHO PO3BUBAIOTHCS, 3 OE3TIIUI0 MOKIIHBO-
CTEH 1 CErMEHTIB ISl IIMPOKOI'0 KoJjia CIOYKUBAYiB,
SIKMM JIeJlalli BaXkue MPHUUHATH PIlICHHS Mpo BHOIp
TYpY, NOCIYTW YW MiCLS BiINOYMHKY. Y IIbOMY BH-
najKy iM HaitOinbIne gomoMarae iHGopMaIris i3 cori-
AIBHUX MeJIia, sIKa Hapasi BUKOHYE POJIb CBOEPITHOT
pexnamu. Ha ceoroni HaBiTh MOOYTYE TyMKa, IO iH-
IOYCTpisi TOCTHHHOCTI CTPIMKO 3pOCTa€ 3aBISKU came
TEXHOJIOTIYHOMY TIPOCYBAaHHIO CBOIX IOCIYT 4epes
comianbHi Meaia. Tak, /Ix. boBen Bkasye Ha yoTHpHU
HaWBIUYTHIII TEHEHII B KOHTEKCTI TOCTHHHOCTI:
MiJIEHiaIM 3aMiHIOIOTh 0e0i-OymepiB sIK OCHOBHMI
CErMEHT JIIJIOBUX MOJOPOKEH, 301IbIIICHHS] BUKOPHIC-
TaHHS MOOUIBHUX MPHUCTPOIB, AMHAMIYHE LIHOYTBO-
PEHHS Ta MepexiZi MapKETHHTOBUX JI0JIAPIiB y COLiabHi
Mepexi [4]. Tomy mudpoBa pekiiama B COLIAIbHUAX
Mejlia Ja€ 3MOT'y KOMITIaHisiM, 30KkpeMa y cdepi ro-
TEJIBHOTO ¥ TYpPUCTUYHOrO Oi3HECy, OCATaTH CBOIX
MapKETHUHTOBHX IIIJICH 3a BIJHOCHO HU3bKHUX BUTPAT.
3 iHI10r0 OOKY, CIIOYKMBAYi JieJajli aKTHBHIIIIE BUKO-
PHUCTOBYIOTH IJIaT(HOPMH COLiaIbHUX MEPEX IS MO-
myKy iH(opmallii, TOMy 1110 BOHH BBaXalOTh LI€ 3pyY-
HUM 1 IIPaBJAMBHM 3aC000M, 110 J0IIOMarae iM Ipuii-
MaTH YCBiIOMJIEH] pillIeHHs 3 HAHMEHIIO0 BUTPATOIO
qacy. Takwuii 30ir iHTEpECiB CIIOHYKA€E 1 TEOPETHKIB, 1
MIPaKTHKIB JOCIIHKYBAaTH TEPEBark COIiaJbHUX Me-
Jlia B peKiIaMi TYPUCTHIHOTO M TOTEIHHOTO CEePBICy.

Amnaini3 nociimkens i mybnikanid. Husi 3po-
CTa€ KiJAbKICTh CTATEH, SIKi BUCBITIIOIOTEH POJIb CO-
iaJbHUX Mellia B peKiiaMi MOCIYT TYPUCTUYHOTO

Ta TOTEJILHOTO CEPBICY.

Cepen myOuikamiii HacaMIiepe]; MO’KHa BHOK-
PEMHTH CTIPSIMOBaHI Ha 3arallbHAN aHaJli3 MOMIIUBOC-
TeH COILIaTbHUX MeZia B PeKJIaMi TOBapiB 1 MOCIYT.
Tak, y crarTi « BB MapkeTHHIOBUX €IE€MEHTIB CO-
MiaTbHUX MeJTia Ha 3aTydeHHsI CIIOYKMBAviB 10 OpeHIy
Ta Ha 3HAHHS OpeHaAy» [5] AOCHTIIKEHO BILTUB pO3Bar,
HaJIAlITyBaHb, B3a€MO/Iii, EEKTPOHHOTO PaJiOMOB-
nersst (EWOM) i MoTHOCTI Ha IPUXUIIBHICTD CIIOKH-
BaviB /10 OpeHay. AHamni3 BigOyBaBCs NIISXOM OH-
JaifH-onuTyBaHHs 214 HOCBITYEHWX KOPUCTYBadiB
COLIIAIbHUX MEPEX 11010 BUKOPUCTAHHS cMapTdoHa.
ABTOpPH 3p0OMIIH BUCHOBOK, 110 KOHKPETHI €JIEMEHTH
MapKETUHTY B COIiaJbHAX MEPEKaX, a came: B3aEMO-
nis, EWOM 1 MOAHICTb, € KpUTHYHUMH PYLIIHHUMHU
CHJIaMU CTBOPEHHS OpeHy, 30kpeMa B I 'oHKoH3i [5].

VY ny6nikanii «MaitOyTHE MApKETHHTOBHUX J0-
CJJKEHb Y Tairy3i HU(POBUX TEXHOJIOTIH Ta COLialIb-
HUX MEPEX: NePCHEeKTHBYU Ta JOCHTIJHULIBKI IPOIIO3H-
1ii» [6] MHUPOKUIT aBTOPCHKHI KOJIIEKTUB OOTOBOPIOE
Mpo0JIEeMH 3MiH Y MOBEIIHII CHOXHUBAYiB, AKi CIIOHY-
KalOTh OpraHizalii cTaBUTHCS 0 HUPPOBHUX Ta COLi-
aNbHUX MEPEeX SK A0 BAXKIMBOIO Ta HEBiJ'€MHOIO
KOMITOHEHTY 0i3HeC-MapKeTHHTOBHX ILUIaHiB [6].

«Tenaenrrii, 0 BIUIMBAIOTH HA COLIAIBLHI Me-
Jlia: HACIIAKY JUIsl IPAKTHUKIB 1 TOCIITHUKIBY [4] — 11e
crarts [x. boBeHa, cipsMoBaHa Ha OTJISLI BiIOBI I~
HOI JIiTepaTypu 3 METOIO BU3HAYUTH TEHJIEHIIIT, CIIPO-
BOKOBaHi COLlIaJILHUMHU Mezia, 11100 JOOMOTTH MEHe-
JoKepaM 1 OCHiAHMKaM Kpaiue iX 3po3yMmitd. Ocob-
JIMBY YBary aBTop MPHIISIE TYPUCTHUHIN cdepi [4].

VY cratti «Teopetnuni Moaemi coliaabHUX Me-
Jia, MapKETHHTOBI HACHIZKU Ta MaiOyTHI HampsMu
nocmmkeHby [9] aBropu b. I1an 1 J[x. Kpotc 30cepe-
JDKYIOTB YBary Ha OTJISA/II BiIIOBITHUX TEOPi, TOOY-
OBl 1HTErpoBaHOI METACTPYKTYpH Ta HACHIiAKax
MapKETHHIOBUX JOCIIKEHb TOCTUHHOCTI H TypU3My,
MPUHITHTIAX [XHBOTO MapKETHHTY Yepe3 COIlialbHi
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Memia. Y myOumikarii 3a3HaueHo, 10 esSKi TpaauIIiiHi
Teopii, Taki K TEOpis COIiaTLHOTO 0OMiHY, COIliab-
HOTO MPOHUKHEHHS Ta COLaJIbHUX MEpPEexk, MOXKYTh
OyTH Ii€BMMHU MapaAurMaMH AJIsl BUBUCHHS Ta MOsic-
HEHHS TOTO, SIK 0! (POPMYIOTH MEPEKi, BUCIOBIIIO-
FOTh CBOI TyMKH Ta TIEPEAar0Th iH(pOPMAIIi0 OJIUH OJ1-
HoMy. Hampuknan, 3a3Ha4aroTh JOCHITHHUKH, TEOPis
Bbaxnepa (1965) npo nepenady 4yToK BKa3ye Ha TOY-
HICTB 1 IIBUAKICTH MTEpeIadi IyTOK 3aIEKHO Bifl CTPYK-
TYypH MepeXi Ta MEHTAIbHUX YCTAHOBOK OKPEMHX ii
yuacHuKiB [9].

Besnocepenuro colianbHIM Mefia ¥ B3a€MO-
3B’S13KY 3 TYPHUCTUYHOIO 1 TOTEIBHOIO cepamMul Ipu-
cBsiucHa myOumikaiis «Posb comiansHUX Mezia B OH-
JMAH-TIOMIYKY TYPUCTHYHOI iHpopmartiii» [12], y saxii
aBTOPH, IMITYIOUH TOBEAIHKY KOpUCTyBaya Mija 4ac
noImyky iHpopmalii mpo MoJopoXi B IHTEpHETI, 3a
JOTIOMOTOI0 KOHTEHT-aHali3y Ta 0araToBUMipHOTO
CTaTUCTUYHOIO aHaji3y HaMararoThCs IOCIIIUTH
POJb COLiaIbHUX MEPEeX B OHJAWH-TIOIIYKY iH(Op-
marmii [12].

VY crarri [l. Painapan ta P.-I1. YMa «Brums
(baxTOpIB COLIATLHUX Mellia Ha 33J0BOJICHICTh TypHC-
THYHUMH Tiociayramu» [10] 3poGieHo crnpoOy Bu-
BUYUTH PiBEHb 33/I0BOJICHHS KJII€HTIB YAHHUKAMH, SIK1
BILTMBAIOTh HA BUOIP COMIaTbHUX MEpPEexX ISl peai-
3allii IXHIX 0O4iKyBaHb MPH NPUHHATTI pillieHb y cepi
Typusmy [10].

«Ouinka epeKTUBHOCTI MapKETHUHTY B COLi-
aJbHHUX Mepexax s roreniBy 11] — crarrs k. Pa-
ccena, y sIKiil mpecTaBieHi pe3yabTaTH TOCIiIKSHHS
PI3HHX TOTJISIB MIOAO MapKETUHTY B COIIaIbHHUX
Mepexxax. ABTOP BHUSBHUB, IO JESKI TOTEIl MarOTh
OLTBII PO3BMHEHI MAapKETHHTOBI CTpaTerii comianb-
HUX MEPEeX, HIXK 1HII, aie BCi BOHU TOTOBI BUUTHCS
Ta po3BuBartucs [11].

BrutuBy corialibHUX MEPEK Ha PILICHHS 010
npuaOaHHs TYpUCTUYHOI ab0 TOTEeNBHOI MOCITYTH
MIPUCBSIYEHUI OKpeMuil oOmmp myouikamiin. MoxxHa
Buokpemutu crartio C. JlurBuna, P.'omumcmita Ta
b. ITana «EnexktponHe «capadaHHe pamio» B MEHE-
JDKMEHTI TOCTUHHOCTI Ta TypusMy» [8], y siKiid onu-
CaHO Mi)KOCOOWCTICHHH BILIMB B iHTEPHETI 200 4yTOK
SK TIOTEHI[IHHO €KOHOMIYHO e(pEeKTUBHUX 3aco0iB
MapKETUHT'Y TOCTUHHOCTI Ta TYpHU3MY, @ TAKOX 00ro-
BOPEHO JesAKi TEXHOJOTIuHI ¥ eTH4Hi mpobiemu, 3
SKHMHU CTHUKAIOThCS MapKETOJIOTH, KOJIM BOHU Hama-
raroThCsl BUKOPUCTOBYBATH HOBI TexHousorii eWOM
(ayrox) [8].

Hocnimpkenns «BriB BipTyalnbHUX CBITIB Ha
capadaHHe pajIio: MOKPAIIECHHS COMIAJIbHUX MEPEK 1
Servicescape B iHIycTpii rocTUHHOCTI» [7] po3miu-
pIO€ YSBIIEHHS, SIK TOTEJIbHI KOMIaHii MOKYTh BUKO-
PHCTOBYBATH MOKIIUBOCTI COIMIAILHUX MEPEXK Ta I0-
CIIyT Yy BIPTYaJIbHOMY CBiTi. 3aliponOHOBaHa JOCIi/-
HUIIbKA MOJIENTb MICTUTh KOHKpPETHI IPOMO3MIIii, 110
OIMMCYIOTH B3a€MO3B'SI30K MK COIIaTbBHIMH MEPEKaMU

BIPTYaJIbHOT'O CBITY Ta CTBOPEHHSIM IO3UTUBHUX UY-
ToK (WOM) 3a paxyHOK MOKpAIIeHHS B3a€MO/IIT Mk
KJIiEHTaMH i 6i3HecoMm [7].

Cepen ykpaiHCBKMX MAOCIHIIKEHb MPUBEPTAE
yBary ctarta O. Kycinoi «CorianbHi Mepexi sk edek-
TUBHHUH IHCTPYMEHT MapKETHHTY B iHIYCTpii 3ycTpi-
yei» [2], y AKiif aBTOp aHalli3ye 3HAYEHHS COLiajlb-
HUX MEPeX Ui PO3BHTKY OpeHmy Ta iHZycTpii 3y-
CTpiduelt I MPOCYBaHHS 3aXOiB Ta TMOMIYKY KITi€H-
TiB [2].

Axnentyemo ¥ Ha myOmikarii JI. ['purop’eBoi
«3acTocyBaHHS COILIATHHOTO MeEIiaMapKEeTHHTY B
MPOCYBaHHI TYpPUCTUYHOTO MPOAYKTY» [1], mpucBsi-
4eHil mpobaeMam NpoCyBaHHS TYPUCTUYHOTO MIPOTY-
KTy B YMOBaX 3aCTOCYBaHHS COIIaJIbHOTO MeJiaMapKe-
TuHry [1].

Merta cTaTTi — NMpoaHai3yBaTu OCHOBHI mepe-
Bard COIAIbHUX MeJlia y peKJiaMi TYPUCTUYHHX 1 TO-
TEJIHHUX IOCIYT 3 aKIEHTYAI[I€I0 HA BaXKJIIMBOCTI Me-
peKeBOi KOMYHIKAIIii.

Buxitan ocHoBHOTO Matepiamy. ComiainbHi Me-
peXi BimirparoTh nefali OimbIIy poib y MONIYKY iH-
¢dopmariii B inTepHeTi. Ha cropinkax Facebook 3ape-
ectpoBaHo moHaa S50 MuiH kowmmaHii, moHax 88%
KOMITaHi#f BUKOPUCTOBYIOTH Twitter y cBOiX Mapke-
TUHTOBUX IUIIX. JItoawm poBOATE Bee OLBINE Yacy
B IHTEpHETI B TOIIyKax iH(pOpMaIlii Ipo MPOIYKTH Ta
MOCIYTH, CIIKYIOUHCH 3 IHIIMMHU CII0)KHBAYaMH IIPO
CBi TOCBIJ Ta B3a€EMOIIFOYH 3 KOMIaHIsSIMH [6].

CormianasHi Memia BKIIOYAIOTh Takl CalTH, K
TripAdvisor, Twitter, Facebook, Snapchat, Gsorn,
JoKaJbHI Mezia (Hanpukian Fou rSquare) i Typuctuusi
oHnaifH-arentcTBa. om0 GaraTboX TYpPHCTHYHHX
MPOJAYKTIB € JIeCATKH BiATryKiB Ha TripAdvisor, skuit
oxomumtoe 4,5 M kommawii i3 147 000 myHKTaMU
Mpu3HaueHb Ta HAJa€e HPOPMAII0 PO MOIOPOXKI.
IxHs KymiBenbHA CIIPOMOXKHICTH OLIHIOETHCS MPUO-
m3HO B 200 mipx nonapiB CLUA Ha pik, Ha HUX OpU-
najgatuMe OubIlle TTOJIOBUHH BCiX BUTpPAT Ha ITOJO-
poxi o 2020 p. [4].

Tak iHTEpHET 3MyCHB KOMTaHii TpaHCHOpMY-
BaTHCA, 1100 OyTH OinblI IHTEpaKTUBHUMH, 1HHOBA-
IHHAMHU Ta e()EeKTUBHUMU, OCKUIBKA HUHIIIHIA OH-
JIAH-CITOKMBAY HAATO aKTUBHHI 1 BUMOTJIMBHIA.

Ha cporoaHni ¥ couianbHUM MeiaMapKeTHHT
JOCHITHUKH PO3YMIIOTh SIK aJIbTepHATUBHUM Tpalu-
HIHHUM IHCTPYMEHTaM NPOCyBaHHA 3aci0 peKyiaMu Ta
HaroJomyrTh: «MapKeToiIoru MOXyTh BUKOPHCTO-
BYBAaTH TaKi BUIM COLIaJbHUX MeAia: COLiaNbHI Me-
pexi (Facebook, Twitter, MySpace, Druzi.org.ua, WeUA
kozakam.com, combine.pp.ua, ukrface.com.ua, i.ua),
¢oro- Ta Bineocepsicu (YouTube, Instagram, Dailymotion),
corianbHi 3aknanku (contentle.com, links.i.ua, Mister
Wong, Delicious, Habrahabr), corianphi HoBrru (Pikabu,
Chuv.com.ua, Newsland), nigkactu (Ustream), Bebopymu
(BbPress, FluxBB, eurotourist.club, forum. kolomyya.org,
forum.rukzak.ua), reocoriansai Mepexi (Swarm, Google
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Locator, AlterGeo, Gowalla, Foursquare) i cuctemut KOH-
TeHT-MeHekMenTy (WordPress, Blogspot)» [1].

[IpocyBanHs TOBapiB i MOCIYT Y COIiaIbHAX
Meia nependayae BUKOPUCTaHHS HU3KH 1HCTPYMEH-
TiB. «Hai01b11 MOMyJISpHi 3 HUX — e T00Y/A0Ba CIiJIb-
HOT OpeHay (CTBOpPEHHS IMPEICTAaBHUIITB KOMIIAHIT B
comiaJhbHUX Mefia), podoTa 3 6iorocdeporo, pemyTa-
LIHHUH MEHEDKMEHT, IEPCOHANBHUN OPSHIMHT 1 He-
craanaptae SMM-tipocyBaHH» [2].

YTiM cortiaasHi Mefia € He IPOCTO iHHOBAITIH-
HUM CIIOCOOOM peKJiaMy i 3ajydeHHs] HOBHX KIi€H-
TiB, a Hacammepesa e(EeKTHBHUM 3acOOOM CIIJIKY-
BaHHsI, IOKJIMKAaHUN «BUKOHYBAaTH W BiANIOBiAHY KO-
MYHIKalliiHy QYHKIi{0, TTOB’SI3yI0YH B €IWHE 32 JIO-
ITOMOT'OI0 IHTEpHET-KaHaIIB PEKJIAMO/IABIIIB 1 CITOKH-
BauiBy [ 1]. SIkmo croxuBa4 He 3aJOBOJICHHUN TIOCITY-
rOI0, pemyTallis opraHizamii MoXXe IOCTpa)KIaTH,
OCKIJTbKHM HeraTUBHA iH(OpMaIlis, po3MillleHa B 1HTEp-
HETi, MUTTEBO CTA€ 3arajJlbHOAOCTYIHOIO Ul THUCSY
MOTEHIIWHUX KITieHTiB. Te came BinOyBaeThCs 1 y BU-
MajIKy MPUXWIBHOCTI KJII€HTA J0 OpraHi3amii: BiH
(haKTHYHO BXKE caM aKTUBHO PEKJIaMye€ i POJIae TO-
Bap abo nociyry. Hemapma mMixkocoOHCTICHHIA BITTTUB
i «capadanne pagio» (WOM) BBaxatoTh HalBasKiu-
BIIMMHU JDKepenamu iHQopmalii, KoJdu CIOoXHBaY
MpuiiMae pilieHHs Mpo MOoKynky. Lli BmmwBu 0co0-
JIUBO BYKJIMBI B iHAYCTPii TOCTUHHOCTI Ta TYpHU3MY,
HeMaTepiaibHi MPOIYKTH SKUX BOKKO OIIIHUTH 0 iX
cnoxxuBaHHs [8]. Tomy 3pocTaHHS COIiabHUX Me-
pex B enoxy IHTepHeTy noromarae Typuctam Oifib-
IO MIpOI0 BHITPABJATH OYIKYBaHHS B IOINYKY iH-
¢dopmarii Ta orpuManHi Biarykis [10].

Tox cowianpHi Meia SBIAIOTE COOOK IBOCTO-
POHHIO KOMYHIKAI[IF0 M)XK CIOKWBadaMu, (PaKTUIHO
BiJPOJIMBIIN TpaauiiiHi Gopmu oOMiHY iH(pOpMa-
II€I0 13 BYCT y BYCTa: MiX CiM’SIMH, POAHYAMH, IPY-
35IMH Ta cycijaMu. BoHM mepeTBOPIOIOTHCS Y CBOE-
pigHI IUCKYCilHI TUIATQOPMH, SIKI JOTIOMAraroTh
3HATH W TIO3WTHBHI, 1 HETATUBHI aCNEKTH NPO Oy/ib-
SIK1 ociTyry uu ToBap. OIHaK 3p03yMiJIo, [0 MOKIIU-
BOCTI COILIAIbHUX MeJia B I[bOMY KOHTEKCTI I
OB IIMPOKI: 1 32 MAcIITA0OM OXOIUICHHS ayIHUTO-
pii, 1 3a mBHUIKicTIO nepeaaydi iHpopmaii. Amke Te-
Tniep JIFOI AUTATHCS CBOIMU BpaxkeHHs MU B Telegram,
Instagram um Facebook. 3anumieni kopucryBadamu
BIATYKH B COLIaJIbHUX MEPEKaxX MOXKYTh BIUTMHYTH
Ha MalOyTHIX KI€HTIB. SIKII0O BOHM HEraTWUBHI, TO
MOJKYTb HaBITh CIIPUYUHHUTYU CKACYBAaHHSI TIOTIEPETHIX
3aMOBJICHb Ha TIOCITYTH. barato TypucTHYHHX CalTiB,
Hanpuknag TripAdvisor i Expedia, micTaTs 3aransny
OLIIHKY ITOJIOPOXKEH KOpUCTyBayaMu NPOJyKTiB. Ha-
BITh SIKIIIO MaHIPIBHUK OCOOVCTO HE 3HA€ KOPUCTYBA-
4iB, AKi MyONiKYIOTh BIATYKH, BiH NEperisHe Ti, Y
SIKMX TMPOAYKT OLIiHEHWH K HamidHui [4].

Tak cormianpHi Meaia CTalOTh MUGPOBHUM IIiT-
IPYHTSAM PEKJIaMH AJISl IPUAHATTS PillleHb, 30KpeMa
PO TOKYIIKY TOBapy 4M Mociyru. IHpopmaris, sKy

cHoXxuBayi MyOJIiKyloTh Ha BeOcailiTax coLiaIbHUX
MepeXK, BIUIMBAE Ha THX, XTO YUTA€E ixHI myOmikamii
abo Teperyaaae CyKyImHi peUTHHTH cepe]l HU3KA Bifl-
TYKiB TIPO TPOAYKT YU MOCIYry. MepexeBa aKTHB-
HICTh CYTTEBO BIUIMBAE HA pillieHHs Tpo BUOip. Tomy
caMe COIliaJIbHI Mellia PO3TIANAIOThCA K HaliiHe
JDKEpeITo iHpopMaIlii Bil CIIOKUBAYIB, SKi CTHKAIHCS
3 TYPUCTUYHUMHU MIPOAYKTaMu [4].

Illo crocyeTbes BmacHe opranizarii, TO BOHH
MTOBMHHI BUKOPHCTOBYBATH COIliaIbHI Me/lia He JIHIIe
IUIS TOTO, 100 OXOIMUTHU MOTEHIIMHUX KIIE€HTIB, a i
HaBUMTHCS pearyBaTH Ha HEraTWBHI KOMEHTapi, sKi
MOXYTb 3iTICYBaTH J0BIpY HOBHX BiaBimxyBadis [9].

Takox collianbHI MeJllia HaJalTh KOPHUCTYBa-
YyaM pi3Hi JKepena iHpopMarlii Ipo moIopoxi, MoJer-
IIYIOTh PECTPYKTYPH3AIII0 TYPUCTHIHOI iHPOpMaIIii
Ta 3MIHIOIOTh CXeMy ii mommperHs. Tomy opraHizarii
MalOTh TOCTIHHO OHOBJIIOBATH aKTyaJIbHY iH(OpMa-
ITiFO 32 JJOTIOMOTOFO Pi3HMX COIlaBbHNX Mepex. Hemapma
KIIIEHTH BHKOPUCTOBYIOTH TaKi callTH, sik TripAdvisor
abo Expedia, 106 oTpumaru ysiBICHHS MPO LiHU B
MEBHOMY Miclli Ha MeBHY AaTy [4].

3arajgoM BHKOPHCTaHHS COLIAIBHUX MEPEX y
TYPUCTUYHOMY Ta TOTEJIbHOMY Oi3HECi Mae Taki Ie-
peBaru: 3a0e3neuyroTh yIi3HABaHICTh OpeHIy 3a pa-
XYHOK HOTO MBUAKOI nudepermianii i inauBimyaiza-
i1 TOCIyT, 0COOJIMBO MiCIIsl OTPUMAHHS O3UTHBHOTO
JIOCBIJly; BIATYKH KJIIEHTIB BIUTMBAIOTh Ha PEMyTAI[it0
Ta JOBipYy; PO3UIMPEHHS KJIIE€HTCHKOI 0a3u uepes
JOCTYyN A0 iH(opMaIlii i3 ComiaaTbHIX MEPEx; 30111b-
HICHHS MPOJAXIB Y pe3ybTaTi MOKpalleHHS BIi3Ha-
BaHOCTI OpeHy; 3pocTanHs Tpadiky dyepes MmoBiToM-
JIEHHSI TIPO 3HIDKKH, CHEIialbHi MPOTMO3HIIii, 3aITyCcK
HOBHX TIOCIIYT, aKIliii a00 3aX0/iB; MPOCYBaHHA Tpa-
JTUIIHHIX MapKETHHTOBUX CTpATETii; HaJlaroKEHHS
JIPY’KHIX CTOCYHKIB Ta TIOCTiHA B3aEMOJIisS 3 KITI€H-
TaMH, IO HiJIBUIIYE TXHIO JOSUIBHICTD; HU3bKA Bap-
TICTh 1 BUCOKA Bijj1aya Biji OOMIHY MOB1JIOMJICHHSIMHU
Ta pEeKJIaMHUX AaKIili; MOCTIHHWA MOHITOPHHT OH-
JaiH-penyTanii yepe3 MeHemXepa COLialbHUX Me-
peX 9M BiIMOBITHOI ciryx0u [3].

Ha akrTuBi3aiil0 BHKOPUCTAHHS COIL[aJIbHUX
Mejlia BIUTMHYJIO He JIMILE PO3IIMPEHHS iHTepHET-T10-
CIIYT, a i MOBCIOJHE BUKOPHUCTAHHS MOOLIBHUX MPH-
ctpoiB. Hapasi Ha comianeHi Mepexi npunanae 66 %
Yacy, NMPOBEACHOr0 Ha MOOLIBHUX TenedoHax uu
ranmeTax. Y 2014 p. KinbKicTh KOPUCTYBa4iB MO-
OinpHuX npuctpoiB Facebook 3pocia Ha 34 %, mio
BJIBi4i OUIbIIe, HK 3arajibHe 3pOCTaHHS KUTBKOCTI
KOPHUCTYBauiB, 10 CBIAYUTH NPO MOMYJSPHICTH MO-
oinpHOTO Tenedona [4].

Buxopucranus cMapT(oHIB CyTTEBO IIPHIIBUI-
LIMIO TIpoLIeC NPUIHATTS piuieHsb. Lle moB’s3aHo Ha-
cammepes 31 301IbIIEHHS KIIBKOCTI CITOKMBAaYiB, sIKi
iX BHKOPHCTOBYIOTh, I03asK PO3YMilOThb, III0 BOHHU
3HaYHO CIPOILYIOTH MOMyK iHdopmanii. I 1o HaiiBax-
JIMBIIIE: TIOUIYK aKTyaJIbHOI iHpOpMaLlil B peaTbHOMY
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9aci, HaIPUKJIIA MO0 PEKUMY POOOTH, IiH, BUTEHUX
MIiCIlb, BU3HAYHUX MaM'aTOK Toro. CMapTdoH y Ku-
IIeHI JI03BOJISIE OYTH MaKCUMaJIbHO MOOUTEHUM, 3Mi-
HIOBaTH CBili MapuIpyT 3a MOTpeOH, HE Mepe:KUBa-
F04M, 10 BTPATHUII OPIEHTUPH, HE 3YMUHATHCA, KOJIN
BXOJMII Ha CalT 4M B COILialibHI Mepexi, o0 oTpH-
MaTH iH(opMalliro mpo HaHOIMKYI TOTEN] UM 3aKJIAAH
xapuyyBaHHs. Ha TIi omepaTWBHOCTI, TOCTYHMHOCTI ¥
3pyYHOCTI Y BUKOPHCTaHHI cMapT(OHIB KOMMaHIl y
cdepi TOCTHHHOCTI MIOBUHHI CTaBaTH OCOOJIHMBO MPH-
XWIHBHUMH JI0 MOOUTBHHMX TPUCTPOIB Ta I1HIIIIOBATH
CTBOPEHHS JTOJIATKIB, SIKi MOJETIIYIOTh JOCTYTI 10 iH-
(hopmMartii uepes HUX. SKII0 calT ONTUMI30BaHUH JIS
MOOITBHUX TPUCTPOIB, MOJKHA BIIEBHEHO CTBEPKY-
BaTH, [0 MOJOPOKYBAILHUK OTPUMAE iH(POpPMAIIFo
came 3 HbOTO.

OTke, TypUCTHYHI 1 TOTENBHI OpraHizaiii mo-
BHHHI BUKOPHCTOBYBAaTH TIEpEBard COI[IAIbHUX Me-
PeX I HiABUINEHHS KOHKYPEHTOCIPOMOXKHOCTI
CBOIX MiANPHEMCTB B UPpOoBY enoxy. Lle cnonykae
iX HaBITh PO3POONATH IIIFOBI MapKETHHTOBI ITPO-
rpaMu, CIPSIMOBYBATH CBOi peKJIaMHI KOIITH JIO COIIi-
AIBHUX MEPEXK, 00 MO3UIIIOHYBATH ceOe Ta JOHECTH
cBoi crpareriuni npedepennii. Tak BHKOpHCTaHHS
COLIIATEHUX MEPEX IS POCYBaHHS MOCHYT 1 TPOIYK-
TiB CTaJI0 HEBiJ €MHOI0 YaCTHHOK MapKETHHTOBUX
MpOrpaM TYPUCTHYHHX KOMITaHIH 1 TOTENIEHOTO CEPBICY.

Hemapma B Oimbmiocti cydacHMX KOMIIaHIH
BBOJIATH IOCaTy MEHeKepa colianbHuX Mepex. Lle
e OJWH JI0Ka3 PO3yMiHHs Ba)KJIMBOCTI YIPaBIiHHS
ColLliaAIbHUMK MeJia. MEHemKep COIllaIbHUX MEpPExK
MTOBMHEH PO3YMITH I[IHHOCTI CBOTO OpEHIy Ta CIO-
co0u B3aeMOIIi 3 HUM KITI€HTIB. Y TiM HaiOLIbII BaX-
JIMBOIO SKICTIO I[HOTO CHEIajaicTa Ma€e CTaTH BMIHHS
BUpILIYBaTH MpoOjeMHu W aleKBaTHO pearyBaTH Ha

CKaprH KJIi€HTIB. BiAmoBimHo, MapKETHHT Y COITiaTb-
HHUX MEpeXax IM0YacTH PO3yMIiIOTh SIK BHKOPHCTaHHS
KaHaJiB COLaIbHUX MEpeX I CIUIKyBaHHS 3 iH-
[IMMH 3 METOIO PO3IIUPEHHSI KI€HTCHKOT Oa3u. Edek-
THBHE YNPAaBIIHHS BIATYKAMHU CHOXKHBAYiB JAOMOMa-
ra€ CTBOPUTH PEIyTallit0 OpraHizaii.

HaykoBa HOBM3HA IOCTIMKECHHS MOJSTac B
MpUBEPHEHH] yBaru Ha KOMYHIKaIiHHAX MOKJIHBOC-
TAX COIIAIFHUX MeJlia B peKJIaMi Ta 3aydeHHI HOBHX
KITIEHTIB.

BucHoBku. CowniajibHi Mezia CTalOTh BaXKIIH-
BAM MapKETHHTOBHUM IHCTPYMEHTOM B iHIyCTpii mmo-
JOpOKel, HaOIbII BUPIIIAIEHUMHE B peKJIaMi, 3aIy-
YeHH] KJIIE€HTIB Ta MPOJAXy MOCIYT AJSl TOTENLHOTO
Ta TYPUCTHUIHOTO Oi3HECY 3aBISIKU EMITipHYHIN TpH-
poli mponaykTiB y cdepi roctuHHOCTI. He ocTranHIO
POJb y IbOMY Biflirpa€e CyTTEBE 3HIKCHHS IS Tiepe-
CIYHHX MaHAPIBHUKIB TEXHOJIOTIYHOTO Oap’epy mo10
MOXITUBOCTI MONTYKY iH(OopMaIlii B iHTEpHETI. Y 1IOMY
HUHI HaWOUIbII BOXXJIMBY POJIb BiAIrpatoTh MOOLIBHI
npucTpoi. ToMy OUTBITICTE KOMITaH{ T BKITFOYAOTh CO-
iadbHI MeMia y CBill CTpaTeTiyHWH IUIaH peKIaMy-
BaHHs Ta MO3WIIOHYBaHHS Ha PUHKY, 30KpeMa 100
BiJICITI/IKOBYBATH BiIT'yKH KIIIEHTIB, pearyBaTH Ha KO-
MEHTapi Ta aKTUBHIIIE CHIIKYBAaTHUCS 3 IOTEHIIIH-
HUMH ¥ OCTIHHUMU KiTieHTaMu. OCKiIBKU OyIb-IKa
iH(popMaIrisi, po3MilieHa B COLIAIbHUX MeJia, MUT-
TEBO CTA€ 3arajIbHOJIOCTYITHOIO 1 CYTTEBO BILUTUBAE HA
JIOBIpY /10 KOMTaHii Ta ii peryraiiro, Ti KOMIaHii, sKi
BYACHO 3BEPHYTH yBary Ha HEOOXiHICTh CIIeIiai3o-
BaHOTO MEHE/DKMEHTY COIlaJIbHUX MeJlia 3 yBEIICH-
HSIM BiJIMIOBITHOT TIOCaAM, HE JIHIIE YyTPUMAIOTh KITi€-
HTIB 1 3aJTy4aTh HOBHX, a i TOKpaIiaTh CBOIO Oi3Hec-
MPaKTUKY Ta PiBEHb JOXOJIIB.
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