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ABSTRACT

The Shuiyun Langya urban cultural and creative design located in Linyi,

Shandong is an innovative design model that combines traditional cultural

elements with modern design concepts. Through in-depth exploration and

understanding of Langya culture, combined with the needs and trends of

contemporary urban development, traditional cultural elements are integrated

into urban spatial design, architectural design, product design, and other aspects

to create urban cultural creative products with regional characteristics and

cultural heritage.

This creation is divided into five parts. The first part is the design of the

map, which involves depicting the characteristic buildings of Linyi. The second

part is the illustration and poster design for the representative buildings of the

Shuiyun Langya urban complex; The third part is the IP image design of

characters, with Wang Xizhi and Zhuge Liang as representative characters for

character image design. At the same time, create emojis to enrich the design

content; The fourth part is the design of cultural and creative products targeting

the architecture and culture of Linyi; The fifth part is dynamic video design and

production, shooting materials for the lighting show of the Water Rhyme

Langya City Complex and conducting video editing.

The core concept of Shuiyun Langya urban cultural and creative design is

the integration of tradition and modernity, and the combination of culture and

creativity, aiming to create a unique and culturally rich urban cultural space,

injecting new vitality and charm into the city. By promoting the prosperity and

development of urban culture through design, promoting the sustainable

development of cities, and achieving a positive interaction and win-win situation

between culture and economy.
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INTRODUCTION

The research on the design of Shuiyun Langya cultural and creative products

mainly focuses on three aspects: product design concept, design process, and design

results. The full text first reviews the development process of product design,

emphasizing the organic combination of traditional cultural elements and modern

design concepts. This combination not only inherits traditional culture, but also injects

new vitality into modern design.

In the explanation of the design process, this article provides a detailed

introduction to various stages, including inspiration sources, conceptual design,

prototype production, and sample confirmation. Among them, the creativity and design

philosophy of designers are the core of the entire design process. They cleverly

integrate traditional cultural elements into product design, making the final product

possess unique cultural connotations and a sense of fashion.

In addition, this article also focuses on showcasing the product design

achievements. These achievements cover multiple fields such as household goods,

clothing accessories, stationery and gifts. In every field, designers have fully

demonstrated their professional skills, making each product have distinct design

characteristics.

Through the study of the design of Shuiyun Langya cultural and creative products,

we can see the important position of traditional culture in modern design. Not only does

it provide rich materials for product design, but it also gives the product unique cultural

attributes. This not only helps to enhance the market competitiveness of products, but

also benefits the inheritance and development of traditional culture.
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Chapter I

TOPIC SELECTION IDEAS

1.1 Current situation of urban cultural and tourism development

1.1.1 Emphasize the development and inheritance of culture

As a city with a long history, Langya's profound cultural heritage is a valuable

asset for urban development. Deeply explore the historical and cultural elements of

Langya in cultural and creative design, reinterpret them through modern design

techniques, and bring new vitality to traditional culture.

In recent years, Linyi Culture and Tourism has attached great importance to

cultural inheritance and actively carried out activities such as the Linyi Zhuge Liang

Cultural Tourism Festival and the 26th Shandong Provincial Sports Games, striving to

promote integrated transformation and chain development. The "Lantern Lantern

Mountain · New Langya" non night block has been rated as a provincial-level night

cultural and tourism consumption agglomeration area, and Linyi has started with a

booming water tourism industry. The integration and development between cultural and

tourism industries are becoming increasingly close, and the products and services of

cultural and tourism integration are being favored by more and more people. The

current design industry is also becoming increasingly competitive, so there is a need for

distinctive urban cultural and creative products to create, so that all creations can

compete with the core competitiveness. Overall, the development of cultural and

tourism in domestic cities is showing a trend of diversification, high quality, and

integrated development.

The traditional cultural elements of Langya are rich and diverse, such as ancient

architectural styles, unique folk customs, and traditional craftsmanship. In order to

effectively integrate these elements into cultural and creative design, methods such as

element extraction and style analysis were adopted, striving to preserve the essence of
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traditional culture while injecting modern aesthetic concepts.

1.1.2 Policy support

Policy support plays a crucial role in urban cultural and creative design. In recent

years, with the increasing attention and support from the country for the cultural and

creative industry, a series of policy documents have been issued, providing strong

policy guarantees for urban cultural and creative design. These policies not only provide

financial and tax incentives for the cultural and creative industry, but also promote the

rapid development of the industry by building platforms and promoting cooperation.

Taking the urban cultural and creative design of "Water Rhyme Langya" as an

example, policy support has played an important role in it. In the topic positioning stage,

policy documents provide clear direction and ideas for the design team, ensuring the

innovation and practicality of the design. During the research phase, help the team gain

a deeper understanding of the current situation and trends in cultural and creative

development both domestically and internationally. During the design process, policy

support provided the team with funding and technical support, ensuring the smooth

progress of the design. Finally, with the support of policies, the urban cultural and

creative design of "Shuiyun Langya" has achieved significant results, not only

enhancing the city's visibility and reputation, but also injecting new vitality into the

development of the cultural and creative industry.

1.2 Topic source

This topic stems from a profound insight into the current trend of urban cultural

and tourism development. With the improvement of people's living standards, the

demand for cultural tourism is also growing day by day. Linyi, as a city with rich

historical and cultural heritage and unique natural landscapes, has enormous potential

for cultural and creative development, as well as abundant cultural heritage and natural

landscape resources. These resources provide rich materials and sources of inspiration



11

for cultural and creative design. By delving deeper into the cultural connotations of

cities, these unique elements can be integrated into cultural and creative products,

creating a cultural and creative brand with water charm and Langya characteristics.

According to statistical data, in recent years, the market size of cultural and

creative products has continued to expand, and consumers have shown strong interest in

products with cultural connotations and creative designs. At the same time, the policy

level has also provided strong support for the cultural and creative industry, providing a

good development environment for cultural and creative design.

In addition, the cultural and creative design of Shuiyun Langya also has broad

market prospects. With the increasing demand for cultural tourism from domestic and

foreign tourists, cultural and creative products with local characteristics will become a

popular choice in the market. Through this creation, the Shuiyun Langya series of

cultural and creative products have attracted more tourists and developed into a

beautiful business card for the urban cultural and tourism industry.

1.3 Topic significance

The development significance of Shuiyun Langya cultural and creative design is

profound, which can promote the inheritance and innovation of urban culture, and

transform regional characteristics into cultural products with market value through

design language. By utilizing modern design concepts and technological means, a series

of unique cultural products have been created, showcasing the unique charm of Langya

culture and enhancing the cultural image and visibility of the city.

In addition, the development of Shuiyun Langya cultural and creative design has

also driven the development of related industrial chains, such as derivative product

design, production, and sales. This not only creates more employment opportunities and

economic benefits for the local area, but also provides strong support for the diversified

development of urban cultural and tourism industries.
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1.4 Topic source

"Water Rhyme Langya" is a key urban complex project developed by Linyi City. It

combines traditional cultural elements of urban characteristics with modern creativity

and design as the design entry point, and is the innovation point of this graduation

project.

Summary of the chapter I

1. The traditional cultural elements of Langya are rich and diverse

2. Policy support provides strong support for urban culture and innovation

3. Water rhyme Langya creative design has broad market prospects
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Chapter II

SELECTION, POSITIONING AND RESEARCH

2.1 Selection and positioning

Through in-depth research on the history, culture, geography, and other aspects of

the Langya region, representative and unique elements such as Langya landscape,

ancient architecture, traditional handicrafts, etc. are extracted as the main design

elements. In terms of design achievements, the main visual design of the map is created,

cleverly integrating the beautiful landscape and cultural characteristics of Langya,

presenting a unique visual impact. The architectural poster design showcases the charm

and charm of Langya ancient architecture through delicate brushstrokes and rich colors.

IP image design is based on Langya culture, creating cute and interesting images that

are deeply loved by the public. The design of derivative products covers multiple fields,

such as stationery, household goods, clothing, etc., integrating Langya culture into daily

life, allowing more people to feel its charm.

2.2 Preliminary research

2.2.1 Current situation of cultural and creative development in domestic cities

In recent years, the development of urban cultural and creative industries in China

has shown a vigorous trend. With the increasing attention and support of the country for

cultural and creative industries, more and more cities are beginning to consider cultural

and creative industries as an important direction for urban development. According to

statistics, as of the end of 2022, the scale of China's cultural and creative industry has

exceeded 10 trillion yuan, becoming one of the important pillars of the national

economy. This development trend is not only reflected in the rapid growth of the
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cultural and creative industry, but also in the diversity and innovation of cultural and

creative products.

Taking Beijing as an example, as the cultural center of China, its development in

the field of cultural and creative industries is particularly prominent. From the hot sales

of cultural and creative products in the Forbidden City, to the artistic atmosphere in

Nanluoguxiang, and to the innovative practices in the 798 Art District, Beijing's cultural

and creative industry has formed a unique brand effect. These successful cases not only

demonstrate Beijing's profound cultural and creative heritage, but also provide valuable

experience for other cities.

However, the development of cultural and creative industries in domestic cities

also faces some challenges. On the one hand, the development of the cultural and

creative industry requires a large amount of capital investment and talent support, which

is a considerable pressure for some economically backward cities. On the other hand,

the innovation and diversity of cultural and creative products also need to be

continuously improved to meet the growing needs of consumers.

In response to these challenges, domestic cities need to pay more attention to

planning and strategies in cultural and creative development. Firstly, the government

should increase its support for the cultural and creative industry, provide financial

support and policy incentives, and attract more enterprises and talents to invest in the

cultural and creative field. Secondly, cities should combine their own cultural

characteristics and resource advantages to create cultural and creative brands with local

characteristics, and enhance the city's visibility and influence. Finally, cities should

strengthen exchanges and cooperation with the international cultural and creative

industry, introduce advanced creative concepts and technological means, and promote

the international development of the cultural and creative industry.

2.2.2 Current situation of cultural and creative development in foreign cities

When exploring the current situation of cultural and creative development in
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foreign countries, it is necessary to mention the outstanding performance of European

and American countries in this field. Taking the United States as an example, its

cultural and creative industry has become one of the pillar industries of the national

economy. According to statistics, the annual growth rate of the cultural and creative

industry in the United States continues to remain above 5%, far exceeding other

traditional industries. The achievement is due to the high attention and strong support of

the US government towards the cultural and creative industry. At the policy level, the

US government has provided a series of preferential policies such as tax reductions and

financial support for the cultural and creative industry, creating a favorable external

environment for its vigorous development.

In terms of innovation in cultural and creative products, European and American

countries are also at the forefront of the world. Taking the UK as an example, its

cultural and creative products have won the love of global consumers with their unique

creativity and exquisite craftsmanship. For example, British designers combine

traditional craftsmanship with modern design by delving into local cultural elements,

creating a series of cultural and creative products that have both cultural connotations

and a sense of fashion. These products are not only popular in the domestic market, but

also exported overseas, becoming beautiful business cards of the British cultural and

creative industry.

In addition, European and American countries have also achieved significant

results in business model innovation in the cultural and creative industry. They are good

at using the Internet, big data and other modern information technology means to

promote the deep integration of cultural and creative industries with science and

technology, education, tourism and other industries. This cross-border integration not

only enriches the connotation and extension of the cultural and creative industry, but

also provides consumers with more diverse and personalized cultural experiences. For

example, through virtual reality technology, consumers can experience the charm of

foreign cultures firsthand; Through online education platforms, consumers can learn

various cultural knowledge and skills anytime, anywhere.
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Summary of chapter II

1. Positioning and significance of the topic of cultural and creative design

2. Investigate the development status of urban culture and creativity at home and abroad
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Chapter III

DESIGN PROCESS AND RESULTS

3.1 Design plan

In the design planning stage, a detailed planning was first carried out for the

overall framework of the "Water Charm Langya" urban cultural and creative design.

The core goal of the design has been clarified, which is to deeply explore the cultural

characteristics of the water area in Langya region, integrate these elements into various

cultural and creative products through creative design, and promote the development of

urban cultural tourism.

In the preliminary stage of the design plan, conduct market research and data

analysis. By collecting historical and cultural information, tourism market data, and

consumer demand information from the Langya region, we have gained a deep

understanding of the local cultural heritage and market environment. These data provide

strong support for subsequent design work.

In the implementation stage of the design plan, use element extraction method to

extract representative symbols and patterns from the characteristic cultural buildings of

New Langya; Determine the overall style and tone of the design through style analysis.

Color contrast analysis ensures the harmony and unity of color application in design

works.

In the process of advancing the design plan, emphasis is placed on communication

with mentors, regular design discussion meetings are held to share design ideas and

methods, discuss problems encountered and solutions. This approach not only improves

design efficiency, but also ensures the quality and creativity of the design work.



18

3.2 Design process

3.2.1 Illustration element extraction

There are six representative buildings in map design, namely the Book Saint

Pavilion, People's Square, Wang Xizhi's Former Residence, TV Tower, Phoenix Square,

and Shuiyun Langya. They are distributed around the intersection of the three rivers in

Linyi, forming the Shuiyun Langya Urban Complex project. These buildings are not

only a microcosm of urban construction in China, but also important symbols that

reflect the cultural heritage and regional characteristics of the city.

(1) Extraction of architectural elements from New Langya

Linyi New Langya Block is based on the characteristic history and culture, with

Langya culture as the core, integrating elements such as China-Chic, intangible cultural

heritage, celebrities, etc., and elaborately setting up performance art performance,

bonfire performance stage, giant sculpture beauty and Chen punch points, Langya

couples theme square, etc.

The design selects the main gate of New Langya as a representative design element,

with a symmetrical architectural structure. In terms of color, the original characteristics

of the building are preserved, with blue as the main tone and yellow as the auxiliary.

(2) Illustration Design of the Book Saint Pavilion

The Shusheng Pavilion is a cultural building with calligraphy as its theme. It is

located in the center of the city and has become a unique cultural landscape. The design

inspiration for the Shusheng Pavilion comes from Wang Xizhi, a renowned calligrapher

in ancient China. Its architectural style is simple and elegant, complementing the

surrounding garden landscape. The architectural color adopts a yellow tone as the main

tone, which further reflects the charm of calligraphy.

(3) Illustration Design of Wang Xizhi's Former Residence

The former residence of Wang Xizhi is a historically significant architectural

complex, which preserves many of Wang Xizhi's calligraphy and cultural relics from
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his lifetime. Here, you can learn about Wang Xizhi's life story and feel the style of this

calligraphy master. The garden landscape around the former residence provides a

peaceful resting place. The building structure is symmetrical, with yellow as the main

tone, reflecting the cultural heritage of Wang Xizhi's former residence.

(4) Illustration Design of Phoenix Square

Linyi, also known as Turtle Carrying Phoenix City, has a huge phoenix sculpture

in the center of Phoenix Square, with wings spread out as if to soar in the sky. The

Phoenix Square is surrounded by abundant greenery and a beautiful environment,

making it a great place for citizens to hold various activities. This design features a

beautiful phoenix hovering next to the sculpture, with two phoenixes facing each other

in a warm red tone, reflecting the fiery passion of the city of Langya.

(5) Illustration Design of People's Square

People's Square is an iconic square in Linyi, witnessing the development and

changes of the city. In the middle of the People's Square stands a tall red sculpture

called Gaoshan Liushui. The mountain is Mengshan, and the water is Yishui. The warm

red symbolizes the glorious red tradition of Yimeng, which spans eight hundred miles.

(6) Illustration Design of Linyi Radio and Television Tower

The TV tower is one of the landmark buildings in the city, with its body towering

into the clouds and becoming a part of the city's skyline. The TV tower is in the shape

of a brush, with the tower shaped like a brush head, symbolizing that Linyi is the

hometown of the sage of calligraphy. The tower is decorated with some stainless steel

rings, which can mean "abacus beads", symbolizing that Linyi is the hometown of Liu

Hong, the sage of calligraphy; There is a slanted single-sided truss below the tower,

which outlines the "Tai Chi Diagram" with two arcs, symbolizing that Linyi is the

hometown of the wise sage Zhuge Liang; The tower seat resembles a stretched bamboo

slip, symbolizing that Linyi was the site of bamboo slips unearthed during the Han

Dynasty. The steel pipe truss of the tower resembles a giant dragon soaring, echoing the

phoenix sculpture in Phoenix Square as a symbol of dragon and phoenix prosperity.
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3.2.2 Map design

The main visual design of the map cleverly integrates elements such as water

systems, landforms, and architecture in the Langya area. Through the clever use of

colors, lines, and composition, it presents a work with both regional characteristics and

artistic beauty. This work not only provides tourists with an intuitive city map, but also

becomes an important carrier for promoting Langya culture. Architectural illustration

design, through delicate brushstrokes and rich colors, presents the ancient buildings and

dwellings in the Langya area vividly, allowing people to appreciate the beauty while

also feeling the profound cultural heritage of Langya.

(1) Design style

In the map design, six representative buildings near Shuiyun Langya were selected

as the depicted objects. The buildings include the Book Saint Pavilion, People's Square,

Wang Xizhi's Former Residence, TV Tower, Phoenix Square, and Shuiyun Langya,

which not only have reasonable geographical distribution but also have unique styles

and characteristics, making the map more ornamental and practical.

The overall design adopts a flattened style, highlighting the visual effect with

simple and bright lines. During the drawing process, we strive to restore the vitality of

the building, so that each building can be presented vividly on the map. The focus is on

depicting the landmark buildings near Shuiyun Langya, which not only have high

popularity but also play an important role in the urban planning of Linyi. On the map,

these landmark buildings have become highlights due to their unique shapes and colors.

They have witnessed the development and changes of Linyi city, carrying rich historical

and cultural connotations.

(2) Color matching

Display its unique beauty in map design with vivid colors and exquisite details.

Combining the ecological environment around Shuiyun Langya with the beautiful

natural landscape and architecture. The green vegetation, blue lakes and rivers on the
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map complement each other with the architecture, showcasing the beautiful scenery of

Linyi's picturesque water landscape.

3.2.3 Poster Design

Poster design is a visual art that conveys specific information and emotions

through elements such as patterns, colors, and composition. Among the rich cultural

heritage in our country, the Shusheng Pavilion, Wang Xizhi's former residence, and

Shuiyun Langya have extremely high artistic value and cultural connotations, making

them very suitable as materials for illustration design.

(1) New Langya Poster Design

The design of the New Langya poster utilizes the on-site elements of the New

Langya neighborhood, with blue and yellow as the main colors, and adopts a central

composition to create a poster rich in poetry and landscape imagery. These scenes not

only showcase the representative buildings and on-site performances of New Langya,

but also reflect Langya's literati sentiment.

(2) Poster design for the Book Sage Pavilion

The Shusheng Pavilion is an attic built in memory of the famous calligrapher

Wang Xizhi during the Eastern Jin Dynasty in China. The design features yellow as the

main color and a central composition, combined with Wang Xizhi's calligraphy works,

showcasing his beautiful calligraphy lines and unique artistic style.

(3) Poster Design for Wang Xizhi's Former Residence

The former residence of Wang Xizhi was first built within the territory of Langya

County during the Jin Dynasty. It has historical relics such as the Washing Inkstone

Pond, Puzhao Temple, Jiliu Stele, Shushu Terrace, Wang Youjun Temple, Zuogong

Temple, Sibao Terrace, Wuxian Temple, and Langya Academy. This design combines

the gate architecture of Wang Xizhi's former residence with the famous inkstone

washing pool that appears in many stories of Wang Xizhi. It adopts a central

composition, with yellow as the main color and green sky as the background, reflecting
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the cultural heritage of Wang Xizhi's former residence. (4) Poster design for People's

Square

The Linyi People's Square is built with the essence of "Mengshan Yishui, Wentao

Wulue", fully showcasing the natural characteristics of "Mengshan Yishui" and the

historical and cultural characteristics of "Wentao Wulue". This design is mainly based

on the red symbol "high mountains and long rivers" in the center of the square, with red

as the main element. It adopts a central composition, which not only reflects the

spiritual style of the people in the revolutionary base area of Yimeng, but also reflects

that the Yimeng region is a hot land.

(5) TV Tower Poster Design

Linyi is also called "Little Shanghai" because of its beautiful coastal construction.

Linyi Radio and TV Tower is a "Oriental Pearl TV Tower" comparable to "Little

Shanghai". The design takes the TV Tower as the main body, adopts the central

composition, and the reflection of the river reflects the theme of "water charm Langya",

which fully reflects the historical and cultural characteristics of Linyi, the rapid rise of

the new era, and the beauty of modern architectural art.

(6) Phoenix Square Poster Design

Phoenix Square is one of the squares in the Linyi Riverside Scenic Area. It is often

said that there is a phoenix coming to Yi. The theme sculpture of the square is called

"Danfeng Crying Green", which echoes the TV tower and is collectively known as

"Dragon and Phoenix Auspicious". The design is mainly based on Danfeng Crying

Green, with red as the main color tone and a central composition, reflecting the

profound cultural heritage of the old Yimeng Phoenix City and Tiemen Pass, as well as

the passionate modern trend.

3.2.4 Architectural landscape illustration design

This design utilizes the six main buildings of the Water Rhyme Langya Complex,

each with its own unique features, forming the illustration design elements of the map.
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Through illustrations, one can see the glory and rich cultural heritage of urban

construction in China. At the same time, in the design process, some harmonious

combinations are made in terms of color.

3.2.5 Character IP Image Design

IP image design conveys the essence of Langya culture to a wider audience

through cute cartoon characters, enhancing the dissemination and influence of culture.

Character IP image design is an innovative approach that combines historical

characters with modern cartoon elements. In this design, we have infused two

outstanding figures from ancient Linyi - Zhuge Liang and Wang Xizhi - with a brand

new cartoon image. This cartoon design not only makes the character images more

vivid and concrete, but also presents historical and ancient characters vividly in front of

us.

(1) Wang Xizhi's IP Image Design

Wang Xizhi was a famous calligrapher during the Eastern Jin Dynasty in China,

known as the "saint of calligraphy". In the design of character IP images, we have

portrayed Wang Xizhi as an elegant and lovely cartoon character. He held a brush in his

hand, his expression focused, as if he was splashing ink on paper. This design not only

showcases the style of Wang Xizhi's calligrapher, but also makes him more

approachable, allowing more people to understand and love this historical figure.

(2) Zhuge Liang's IP Image Design

Zhuge Liang, as a famous politician and military strategist in Chinese history,

deeply rooted in people's hearts with his image of intelligence and courage. In character

IP image design, we portray Zhuge Liang as a smart and cute cartoon character. He

wore a feather fan on his head and a war robe, with a smiling face and full of wisdom.

This design not only retains the characteristics of Zhuge Liang's historical image, but

also makes him more friendly, cute, and easily accepted by modern audiences.

The design of character IP images has innovatively inherited historical and cultural
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heritage, bringing new vitality to ancient characters. This design not only helps to

spread China's rich historical and cultural heritage, but also allows more people to feel

the cuteness and charm of historical figures. At the same time, this design also provides

a new development direction for the cultural industry, combining history with reality,

and bringing more creativity and inspiration to modern society.

(3) Design of character IP emojis

The design of character IP emojis is a new type of design method full of creativity

and imagination. By endowing the historical figures of Zhuge Liang and Wang Xizhi

with cartoon characters, we have revitalized ancient figures in modern society and

provided new possibilities for the development of the cultural industry.

3.2.6 Derivative design

Cultural and creative derivatives refer to derivative products created and designed

based on original cultural works. Aiming to combine creative design and cultural

elements, the design and production of cultural and creative derivatives usually focus on

the plot, characters, scenes, and other elements of original works. Through unique

design styles and creative concepts, these elements are transformed into products with

ornamental and practical value. The original cultural industry brings more business

opportunities and economic benefits.

Cultural and creative derivatives are an extension and expansion of original

cultural works, an important part of the cultural and creative industry, and a bridge

connecting original works and consumers, with significant significance.

Summary of chapter III

1. Research and implementation of the design plan

2. Design process

3. Design results
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CONCLUSION

After in-depth exploration and practice of the theme "Water Charm Langya:

Exploration and Practice of Urban Cultural and Creative Design", I deeply understand

the importance of cultural and creative design for the development of urban culture and

tourism. Through this design practice, we have successfully integrated the cultural

characteristics of Shuiyun Langya into cultural and creative products, not only

enhancing the added value of the products, but also further promoting the cultural image

of the city.

In the design process, I pay attention to the extraction of elements and the shaping

of style, striving to showcase the unique charm of water charm in the details. The main

visual design of the map cleverly combines the landmark buildings of the city with river

elements, forming a unique visual impact; Architectural illustration design showcases

the charm and characteristics of urban architecture through delicate brushstrokes and

rich colors; The IP image, on the other hand, is designed with cute imagery to bring it

closer to the audience and enhance interactivity; Derivative product design combines

practicality and creativity to meet the needs of different consumers.

This design practice not only received a good market response, but also gained

recognition from the industry. According to sales data, the sales of cultural and creative

products in the market are steadily increasing, with products featuring map based visual

design and architectural illustration design being particularly popular among consumers.

At the same time, positive feedback has also been received from the industry, who

believe that the design works fully showcase the cultural heritage and tourism potential

of Shuiyun Langya.

Looking back at the entire design process, I deeply understand the responsibility

and mission of designers. As the famous designer I.M. Pei once said, "Design is a

feeling, a mindset, and an extension of human nature." As a designer, one should not

only focus on the appearance and function of a product, but also pay attention to the

cultural connotation and emotional value it carries. In future design practices, I will



26

continue to delve deeper into the cultural characteristics of cities and convey more

emotions and values through design works.

Looking ahead to the future, I believe that cultural and creative design will play a

more important role in the development of urban cultural tourism. With the increasing

demand for cultural experiences from consumers, cultural and creative products will

become an important bridge connecting cities and tourists. Meanwhile, with the

continuous progress and innovation of technology, cultural and creative design will also

face more development opportunities and challenges. I will continue to pay attention to

the development trend and market demand of cultural and creative design, continuously

improve my design ability and innovative thinking, and contribute my strength to the

development of urban cultural tourism.
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ANNEX

Figure 1-1 On-site elements Figure 1-2 On-site elements

Figure 1-3 New Langya elements Figure 1-4 New Langya elements
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Figure 1-5 Live performance Figure 1-6 On site elements

Figure 3-1 New Langya illustration
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Figure 3-2 Book saint pavilion color draft

Figure 3-3 Book saint pavilion illustration
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Figure 3-4 Illustration of Wang Xizhi's former residence

Figure 3-5 Phoenix Square illustration
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Figure 3-6People's Square illustration Figure 3-7 TV tower illustration
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Figure 3-8 Big map color draft Figure 3-9 Large map illustration

Figure 3-10 New Langya poster Figure 3-11 Book saint pavilion poster
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Figure 3-12 Poster of Wang Xizhi's former residence

Figure 3-13 People's Square poster Figure 3-14 TV tower poster



42

Figure 3-15 Phoenix Square poster

Figure 3-16Landscape illustration of Wang Xizhi's former residence
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Figure 3-17People's Square landscape illustration

Figure 3-18Phoenix Square landscape illustration
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Figure 3-19 TV tower landscape illustration

Figure 3-20 New langya landscape illustration
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Figure 3-21 An illustration of the landscape

Figure 3-22 Wang Xizhi IP image three views
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Figure 3-23 Zhuge Liang IP image three views

Figure 3-24 Wang Xizhi emoji package design
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Figure 3-25 Zhuge Liang emoji package design

Figure 3-26 back cushion Figure 3-27 back cushion

Figure 3-28 champignon Figure 3-29 champignon
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Figure 3-30 Keychain Figure 3-31 Keychain

Figure 3-32 Keychain Figure 3-33 Keychain

Figure 3-34 notebook Figure 3-35 notebook
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Figure 3-36 notebook Figure 3-37 notebook

Figure 3-38 folder Figure 3-39 folder

Figure 3-40 Canvas bag Figure 3-41 Canvas bag
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Figure 3-42 Canvas bag Figure 3-43 Canvas bag

Figure 3-44 Taiwan calendar

Figure3-45 scissors Figure 3-46 scissors
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Figure 3-47 Puzzle Figure 3-48Puzzle Figure 3-49 Puzzle

Figure 3-50 badge Figure 3-51 badge Figure 3-52 badge

Figure 3-53 badge Figure 3-54 badge

Figure 3-55 badge Figure 3-56 badge Figure 3-57 badge
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Figure 3-58 Phone case Figure 3-59 Phone case

Figure 3-60 Phone case Figure 3-61 Phone case

Figure 3-62 Mouse pad Figure 3-63 Mouse pad
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Figure 3-64 Water cup Figure 3-65 Water cup

Figure 3-66 plate Figure 3-67 plate

Figure 3-68 plate Figure 3-69 plate
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Figure 1 Consumer interest statistics

Figure 2 display board
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Figure 3 display board
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Figure 4 display board
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