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AHHoTauma. O6ocHOBaHa akTyanbHOCTb NPOBEOEHNSA KOMMO3ULIMOH-
HO-MPOEKTHOro aHanu3a opMbl 0AeXabl U ero NpUMEHEHUS B pa3paboTke
ofexabl MaccoBOro cripoca kak npoaykta uHgyctpum mogbl. CuctemaTusm-
poOBaHbl OCHOBHblE TpebOBaHMSA K MOLHOW OfEXAe MacCOoBOro crnpoca Kak kK
00bekTy npoekTnpoBaHusa. OnpeaeneHo, YTo CTeNeHb COOTBETCTBUS MOLHO-
ro NpoAaykta cerMeHTa «mass market» npoekTHoMy maeany ocobeHHO ue-
HUTCA MaccoBblM noTpebutenem. OB0OCHOBAHO, YTO NMPUMEHEHWE MPUHLK-
MOB XyJOXXECTBEHHOrO NPOEKTUPOBaHNS MOAHOW OAeXabl MacCoBOro cnpoca
CNocobCTBYET 3HAYMTENBLHOMY MOBBILLEHWIO €€ KOHKYPEHTOCNOCOOHOCTU Ha
fashion-pbiHke.

Abstract. The actual adduction of compositive analysis of clothes
and its application in design of mass market clothes as product of fashion
industry is grounded. Basic requirements to the mass market fashion
clothes as to the object of design are systematized. It is appointed that
degree of accordance of fashion product of "mass market” segment to the
project ideal is especially valued by a mass customer. It is grounded, that
application of principles of art modelling of mass market fashion clothes is
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an instrument of the considerable increase of its competitiveness at the
market of fashion clothes.

Knroqesnie croea: MOOHbIU rpodykm, uHOycmpusi MOObl, ceameHm
«mass market», mompebumernbsckull cripoc, MOOHasi MeHOeHUUs], KOHUer-
uusi 6bICmMpoeo peazuposaHusi.

Keywords: fashion product, fashion industry, ‘mass market” seg-
ment, consumer demand, fashion tendency, fast fashion.

BBepeHne

Cpenu Hauboliee TPHUOPHUTETHBIX BEKTOPOB NEATEIHHOCTH
CyObEKTOB COBPEMEHHOH WHAYCTPHH MOABI, 0E3yCIOBHO, CIEAyeT
Ha3BaTh MACCOBOE THPAXKMPOBAHUE MOJHOM OJEKIBI KaK MPOIyKTa
HHAYCTPUM MOIHOM OnIeXIbl B cerMeHTe «mass market». MmenHo
9Ta cdepa AeATeNTbHOCTH MOJHON MHAYCTPHH MHOTHMH aHATUTHKA-
MU TIpU3HAETCsl Hanboyee NepCIeKTUBHON, TaK KaK OPHEHTHPOBaHA
Ha yJOBJICTBOPEHUE MOTPEOHOCTEH M MPEANOYTEHUH OONBIIMHCTBA
MMOTEHIMAIBHBIX ToKymaTesned. [Ipu 3ToM OCHOBHOH NOTPEOHOCTHIO
SIBJIIETCS] yAOBIETBOPEHUE CIIPOCa Ha MpEeIMEThl OAEKABl KaK IMpo-
OYKT MHIYCTPUH MOJBI, & MPEAINOYTEHHEM — TO, YTO 3TOT MPOIYKT
COOTBETCTBOBAJ TEKYIIIUM MOJHBIM TEHICHIINSAM, TO €CTh TOMAaaal B
KaTEerOpHI0 «MOJHBIA MPOAYKT». A NMOCKOJBKY 3TOT CETMEHT pBhIHKA
B KauecTBE LIEJIEBOT0 MOTPEOUTENsl HaleJIeH Ha IpeACTaBUTENCH
CpemHero Kjacca, TO 0OS3aTEIbHBIM YCJIOBHEM TaKXKe SIBISCTCA U
LIEHOBAs JOCTYITHOCTh TAKOTO MOJHOIO MPOAYKTA.

Pe3yn bTaTbl uccriegoBaHusA

J1a monHOIEHHOTO O0ecTeueHnsI STOT0 BUAA JEATEIbHOCTH,
MPU3BAHHOTO HE TOJBKO MaKCHUMAJILHO YAOBJICTBOPHUTH MOTPEOHOCTH
U TPEJIOYTECHUS [[EIEBOTO MacCOBOTO MOKYIATEIsl B MOAHOM OJIEXK-
1€, HO ¥ U3BJIeYb MaKCUMAIIbHYIO (PMHAHCOBYIO BBITOAY JJISI TIPOH3-
BOJCTBEHHOTO U TOPTOBOTO CETMEHTOB HHIYCTPHH MOIIBI, pa3pado-
TaH LEIbId KOMIUIEKC MOATOTOBUTEIBHBIX MPEANPOCKTHBIX MEpO-
MIPUSITHNA, B 9aCTHOCTH:
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— cOopMyIUPOBaHbl TUIIOBbIE IPUHIMIIBI aAANTALUN KPATKO-
CPOYHBIX M TEKYIIMX MOJHBIX TeHICHLIUH K CTIEHU(PUKE UX TTO3UTHB-
HOTO BOCIIPUSATHSI MACCOBBIM MOTpEOUTETIEM,

— onpeneneHsl (akTOpbl, BIMSHUE KOTOPHIX HA PaclIMpeHHE
MOKYTIATEIbCKUX TPEANIOYTCHUH HEOOXOJUMO yUUTHIBATh, C LIENbBIO
MaKCHUMaJIbHOTO yAOBIETBOPEHUS MOTPEOUTEIBCKOTO CIIPOCa;

— OIpeZeieHbl METOANYECKHE U NMPOEKTHBIE IPUEMBI BHEIpE-
HUS KOHIENINU ObicTporo pearuposanus «fast fashion» kax ocHoBeI
JEeSTebHOCTH MHOTHUX CyOBEKTOB MHIIYCTPUU MOJIBI CETMEHTA «Mac-
COBOM MOJBD», B paAMKaX KOTOPOH MOZIHAs OAEXkAa IPOCKTUPYETCS HE
CTOJIBKO C YYETOM AM3aWHEPCKUX HPEATIOKECHUM, CKOJIBKO C Y4ETOM
«MOTPeOHOCTEN MacCOBOTO MTOTPEOUTENS], €0 OTHOIICHHUS K MOJIHBIM
M3MEHEHHUSM U criennduke odpasa xuzHm» [5, c. 32];

— pa3paboTaHbl aJIrOPUTMBI POLEcca MPOSKTUPOBAHMS MPAK-
TUYHBIX MOJIEJICH OAEk/Ibl KaK MPOAYKTa WHAYCTPHH MOJbI, OpPHUEH-
TUPOBAHHBIX Ha ACCUMIISLMIO C MOZEISMH TMPOLUIBIX CE30HOB H
(hopMHpOBaHNE YHHUBEPCAIBHOTO MHOTO(QYHKIHOHAIEHOTO MOAHOTO
obpaza moTpeouTens.

C npyroil CTOpPOHBI, TPEANIPOCKTHASI JEATENbHOCTh (adpuy-
HBIX U PUTEHI-OpeHI0B KaK CyOBEKTOB HHAYCTPHUH MOJBI B CETMEHTE
«mass market», kak mpaBHIIO, OXBATHIBACT M3yYCHHE BCEX yKa3aH-
HBIX aCMEKTOB B OCHOBHOM C TO3HWIIMN yJIOBIETBOPEHHS MapKETHH-
TOBOTO M IPOU3BOACTBEHHOT0 MHTepeca. bojee Toro, B cTpykType
MHOTHX Iu3aiiHepckux OpeHzoB u JIoMOB MOIBI HaJ pa3padOTKaMH
IIPOMBIIIIEHHBIX KOJUIEKLIUII MOJHON OneXIbl paboTaroT, Kak Ipa-
BWJIO, HAUMHAIOIINE AW3alHEPhl M CTHIIMCTBI WM KOHCTPYKTODBI,
HUMEIOIUE ONBIT Pa3pabOTKU acCOPTUMEHTHBIX cepuil Mopaened Ha
OCHOBE TaKHUX CHCTEM IPOCKTHPOBAHMSA, KaK «CEMEHCTBO», «KOM-
IUIEKT», «TeMa». 3a TOCIEIHNE TObl B 3TOM CETMEHTE MPOCKTUPO-
BaHUsI OJEKAbI CHOPMHUPOBAHBI KPUTEPHUU TPOBEACHUS PEAIIPOCKT-
HBIX paOOoT MO IUIAHUPOBAHUIO ACCOPTHMEHTHBIX KOJUICKLUH, y4u-
TBIBAIOIINE <OKECTKYI0 KOMMEPUECKYI0 OpHUEHTAIHI0, KOTOPOH MOJ-
YHHSETCS TBOpYECTBO nu3aiiHepa» [3, c. 55]. Llenb ero mpoekTHOM
JESITebHOCTH IIPH 3TOM COCTOUT HE B aJalTAllM MOJHBIX CE30HHBIX
TEHJICHIMH K MPEAIOYTEeHUSIM MaccOBOIO MOTPEeOHUTENs, a B Cepuii-
HOW pa3paboTke (QYHKINOHANBHBIX, MPAKTUYHBIX U YHUBEPCATHLHBIX
MoJieNieil MOAHOM OmeXIbl, KOTOpble OyIyT MMETh KOMMEPUECKHH
ycIiex y Kak MOKHO OOJIbIIEro KOJIMYEeCTBa MOKyIaTeleH.
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B 10 X BpeMs B yCIOBHSX HENPECTAHHOIO OOHOBIIEHUS KOJI-
JIEKIIUH MacCcOBOTO CIIPOCa M HACHIIICHHUS PBIHKA MOJTHOW OJIEXKIIbI
MOJENIIMH  CO  CTaHAApTHBIM, YHU(PHUUPOBAHHBIM IPOEKTHO-
KOMITO3UIIMOHHBIM PEIIEHUEM BCE OCTPEe BO3HHUKAET BOIIPOC O MPO-
BE/ICHUM Ha MPEANPOSKTHBIX CTAIHMAX aHAIN3a dCTETUYECKUX W Tap-
MOHUYHO-00Pa3HBIX CBOMCTB OAEXKIBI MAaCCOBOTO CIpOca Kak MOJ-
HOTO NpOAyKTa. ECTECTBEHHO, 3TO HE HCKIIIOYAeT M HE 3aMEHSeT
JOPYTUX acleKTOB HPEANPOEKTHBIX PadOT, aKTyalbHOCTh KOTOPBIX
HeocTopruMa st CyObEKTOB MHIAYCTPUM MOJBI, pabOTaomuX B pe-
XKHME MacCOBOTO NTPOU3BOJICTBA.

Crnenmduka MaccoBOTO TIPOU3BOJICTBA BBIIBUTACT Pl TPeOO-
BaHUW K MOJHOW OJIEKJE KaK MPOIAYKTY MHAYCTPHH MOJBI, TO €CTh
KaK K 00BEKTY MpOeKTHpoBaHUs. B 4yacTHOCTH, B Havasie HEOOX0Iu-
MO peaJIbHO OLIEHUTH CTEHEHb MOTPEOHOCTH LIEIEBOTO MOKYyMaTeNs K
JAaHHOMY TPOAYKTY, TO €CTh IPOBECTH €ro KOMIUIEKCHYIO Kade-
CTBEHHYIO OLIEHKY M ONpEeNeNIuTh 3alpoChl MOTPeOUTENsI Ha paspa-
00TKy 3TOrO mpoaykra. Kak oTMeuaroT 1u3ailHepbI-IPaKTUKHU, 3aHU-
MaroIuecss NPOEKTUPOBAHUEM B Pa3IMYHBIX cepax TEXHUYECKOH
3CTETUKH, «...3TOT MaTepHal SBIAETCS Pe3yJbTaTOM H3yuUeHUs IH-
HAaMHUKH IOTpeOHOCTEH YenoBeKa, OLECHKH OJHOTHUIHBIX H3ICIHH,
KOTOpBIE YK€ BBIITyCKAIOTCSI, M3yUCHUS] TEHACHLUM pa3BUTHS UMEHHO
9THX U3JETHH, pa3paboTKu TpeOOBaHMI K HUM U CXeM OyIyIIuX u3-
JeTui, TPOBEPKU CO3JaBacMbIX Ha OCHOBE 3THX TpeOOBaHMI dKCIIe-
PUMEHTAIBHBIX OOpPa3lOB M UX IPOBEPKH C IMOMOLIbIO HM3Y4YEHUS
MHEHHs moTpedurerneit. O000mEeHNe MOMYUICHHBIX MaHHBIX B OITH-
MaJIbHOH HOMEHKJIaType MO3BOJSIEeT CPOPMYJIMPOBATh 3aJaHuE Ha
MPOEKTHPOBAHKE M TPOU3BOACTBO HEOOXOAMMBIX Bemiein» [2]. dpy-
TMMHU CIOBaMM, HEOOXOIUMO BBIICHUTH, HACKOJIBKO TAKOH MOIHBIN
MPOAYKT OyIET COOTBETCTBOBATH CTPYKTYPE COLMANBHBIX HIIH KOM-
MYHUKaTHBHBIX MOTpeOHOCTeH (XOTs OBl B mpeienax TOM LieleBOH
ayJUTOpUM MOTpeOuTeIel, Ha KOTOPYIO OPUEHTHPOBAH IPOEKTUPY-
eMBI MOJTHBIN TIPOAYKT).

Kpowme Toro, cymecTBeHHOE 3HaU€HHE UMEIOT BEIOOp MaTepH-
QJIOB M TEXHOJIOTMH M3TOTOBJICHUS WM 00pabOTKH, TO €CTh COCOOBI
peanu3andyd MOJHOTO TPOAYKTa KakK OOBEKTa IMPOCKTHPOBAHHS B
TOTOBYIO TIPOAYKLHWIO. Benp, B KOHEUHOM UTOTE, M3TOTOBIICHHEIC
MOJIENIN OJEKAbI KaK MOJHBIM MPOAYKT HHIYCTPUH MOJBI MaCCOBOTO
CIpoca O/DKEH OBITh peIlleH MUHUMAIbHBIMU, XOTh M AOCTaTOYHbI-
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MU MaTepHaTbHO-KOHCTPYKTUBHBIMH u KOMTIO3UIIHOHHO-
MPOEKTHBIMUA CpEICTBAaMU. TOJNBKO B clydae, KOrja IPOEKTHO-
KOMITO3UIIMOHHOE PELICHHE MOJHOTO MPOAYKTa COOTBETCTBYET XOTA
OBl OCHOBHBIM MOJHBIM TEHJICHIIHSIM H B TO JK€ BpeMs OTBEYAET Tpe-
OOBaHMSAM TEXHOJOTHYHOCTH, OHO BOCIPUHHMMAETCS KaK TapMOHHY-
HOE ¥, COOTBETCTBEHHO, SIBJISIETCSl OoJiee MPEANOYTHTEIFHBIM B TJla-
3ax MOTEHIMATHLHOTO TOTPEOUTEIS.

JIsT TOCTHXKEHUST TAaKOTO KOHEYHOTO MOTPEOUTEIIBCKOTO 3(-
(exTa emie Ha CTaJUH MPOBEACHHS MPEINPOCKTHRIX paboT HE0OXo-
JTUMO COTJIACOBaTh OCOOEHHOCTH IPOW3BOJCTBA M MU3aifHa KaK OC-
HOBHBIX KpUTEpHEB Pa3pabOTKM aKTyaJIbHOTO MOIHOTO MPOIYKTA.
JpyrumMu cioBaMu, B X0J1€ TPOEKTHOM pa3pabOTKH MOJHOM OJIEKIbI
MaccOBOI'0 TPOU3BOJCTBA HEOOXOIMMO CHHXPOHHM3MPOBATh KpHTeE-
pUU CTapeHHs MOJHOTO MPOJIYKTa MO BCEM MapameTpaMm ero (yHkK-
LIUOHUPOBAHUSI.

OpHaKo TpU COBPEMEHHOM COCTOSIHUM Pa3BUTUS HMHIYCTPUH
MOJIBI JAHHOE YCJIOBUE BBHITIONHIETCS HEIOCTATOYHO, YTOO YIOBIIe-
TBOPUTH BCE IMOTPEOUTENBCKHE TPEOOBAaHUS B OJEXKIE MacCOBOTO
MPOM3BOJICTBA KaK MPOMYKTY WHAYCTPUU MOJIBI, TOCKOJBKY, KPOME
(hyHKIIMOHATBHO-IKCIITYaTal[MOHHBIX ~ yCOBEPIIEHCTBOBAHHBIX — Xa-
PaKTEPHUCTUK OJEXKIBI, MIOTPEOUTENs BBHIABUTAET K HEH TpeOOBaHU
ACTETUYHOCTH, 00Pa3HOCTH M MHTEPIPETALNU aKTyabHBIX MOJHBIX
TpeHA0B. be3ycnoBHO, MPOM3BOJICTBO U MOTPeOICHUE MOJHOTO MPO-
IyKTa (MOIHOW OJEXIBI) MacCOBOTO CITpOCa TPU3BAaHEI O0eCTeyH-
BaTh MaKCHMaJbHO COTJIACOBAHHYIO PEHTA0EIBHOCTH €ro pa3padoT-
KW, W3TOTOBJICHHUS W 3KCILTyaTallu, JaKe MPHU YCIOBUH, YTO €ro
KOMITO3UIIMOHHO-TIPOEKTHAs Tu3aifHepCcKas pa3padoTKa MOBJIEYET 3a
€000 HEKOTOPOE YBETUICHHIE CEO0ECTOMMOCTH.

K coxanenunio, cyOBEKTHI COBPEMEHHOTO pBhIHKA MOJTHON
OJEeXKIbI, 0cCOOCHHO (haOpHUHBIC WM PUTEHI-OpEHIBI, KOTOpPHIE pa-
00TaroT B pyciie KOHIENInu osicTporo pearuposanus «fast fashion,
HE BCET/1a FOTOBBI K MPOBEICHUIO TAKOTO TIIATEIILHOTO MPEANPOEKT-
HOro aHanu3a. Beimyckas o 4-6, a To u mo 10-12 xomnexkuuit uiau
ACCOPTHMEHTHBIX PSAIOB MOIHON MPOIYKIMH €XKET0JHO, OHU Yallle
BCEro MpHOEraroT K WCIOJIH30BAHUIO MPHUHIIUIIOB CTHJIN3ALINN WIIH
CTalJINHTa CBOMX YK€ MOJIHBIX MPOJYKTOB, M3BJICKas MaKCHMAIbHO
BO3MOKHBIH KOMMEPUYECKUH pe3yJbTaT U3 CBOEH IEeATEIbHOCTH.
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C omHO# CTOPOHBI, CTAWJIMHT, KaK CPEICTBO MOJCPHU3AINH
OMPECICHHBIX MPOAYKTOB MOJbI HJIM YCHJICHHS HX 3PrOHOMHYE-
CKO# U (PyHKIIMOHANBHOH 3()(HEKTUBHOCTH, HECET B ce0C TOJBKO IMO-
3UTHUBHBIE CBO¥cTBa. HO 3adacTyro OH WCHONB3yeTcs CyOBeKTaMH
HHIAYCTPUH MOJIBI cerMeHTa «Mmass markety (ocobeHHO TeMH, KTO
paboraer mo mpuHuunam «fast fashion») nns BHeapeHus Tak Ha3bl-
BaeMOr0 «KOMMEPUYECKOTO IMOIX0/[a» K MPOEKTHOM pa3padoTKe MOJ-
HOM OJEXIbl, paccMaTpuBas €€ KaK «...TOBap, KOTOPBIH SBISETCA
pPeryisaTOpOM B CHCTEME TOBapoOOOpOTa, BIUSAS HA TOTPEOUTEINb-
ckue mpeanouteHus [1]. JIas orpaHuueHus TaKOTO HEONPaBIaHHO-
T'O WCITOJIE30BaHUS CTHIIN3AINU B IPOSKTHPOBAHUN MOJIHOM OJIEXKIBI
MaccoOBOI'0 CIpoca Ha CTaAMW MPEANPOSKTHOTO aHaju3a HeoOXO0Mu-
MO aHAITU3UPOBAThH u COIIOCTABIISATh (D YHKITMOHATEHO-
moTpeduTeNnbckie U 00pa3HO-3CTETUYECKHE KPUTEPUH OTHOLICHHS
MacCOBOT'O MOTPEOUTEIII K COBPEMEHHBIM U MPOMICIIIAM MOJIHBIM
CTaHJIapTaM U OPHCHTUPAM.

JpyruMu crioBamu, C IENBIO ONpeeNieHus] CTerneHn 3¢ dek-
TUBHOCTH TIPOEKTHUPOBAHHS M BBHITOAHOCTH MaCcCOBOT'O THPaXHPOBa-
HUS TOTO WJIM MHOTO MOJHOTO MPOAYKTa (B COOTBETCTBUU C HAIPaB-
JICHWEeM JeSTeTbHOCTH KaxXaoro (aOpHyHOTO WM pHUTEHI-OpeHaa
KaK CyObeKTa WHAYCTPHH MOJbI), aHAIM3UPOBATh KaXKI0E€ MPOEKTH-
pyeMoe H3Zeiue WM BEeCh aCCOPTHUMEHTHBIA Psij HEOOXOIUMO B
KOHTEKCTE COOTBETCTBHS TPYIIIaM OCHOBHBIX TPeOOBAaHUH M BO B3a-
MMOCBSI3U C KU3HEAESITEILHOCTBIO YEIOBEKa (C ero 00pa3oM KH3HH,
COLIMANBHO-KYJIBTYPHBIMU TPAAUIUSAMHU WM TICUXOJOTHYECKUMH U
ACTETUYCCKUMH CTEPEOTHUITAMH).

[TockonbKy XyH0KECTBEHHOE MPOSKTUPOBAHNE KaK IPUEM JIH-
3aifHEpPCKON Pa3pabOTKH OMEXKIBI MACCOBOTO CIIPOCa HETOCpe-
CTBEHHO BKJIFOUAET B Ce0s aCIEKThI MPOM3BOJICTBA U MOTPEOJICHUS,
TO pu (HOPMUPOBAHUM TPUHIUIIOB TU3AHH-NPOCKTUPOBAHUS U T10-
CIIEYIOIIETO THUPAXUPOBAHKS TaKOTO MOJHOTO TMPOIYKTa HE0OXO-
JUMO B OJIMHAKOBOW CTEMEHH WX YUYUTHIBATh U TIIATEIBHBIM 00pa-
30M COTJIACOBBIBATH MEKIY COOOM.

B wactHOCTH, MCXOmHOW WHOpMammed IS IU3alHEPCKON
NEATETHPHOCTH, OCOOCHHO TIpH pPa3paboTKe KOJUICKITHH MOIHOM
OJICXK]Ibl MACCOBOT'O CIIPOCA, SBIIAIOTCS HE TOJBKO CBEICHHS O CBOWi-
CTBaX NMPUMEHHUMBIX MAaTepPHAaJOB, 3aKOHOMEPHOCTIX KOMIIO3HIINOH-
HOTO TTOCTpoeHUs Wiu GhopmoodpazoBanus. OcoOOro BHUMAHUS 3a-
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CITy’)KMBAfOT BOIIPOCHI COIIOCTABIICHHS M KOMIApaTHBHOTO aHAN3a
Pa3IUYHBIX MPOEKTHHIX (HOpM, BIMSHUE HA UX (YHKIUOHUPOBAHUE
3aKOHOB MPUPOJIBI, 00bEKTUBHBIX TIPUIHMHHO-CIICJICTBEHHBIX CBS3eH C
OKpY’)Kafomel eHCTBUTENBHOCTRI0 M JKU3HEACSITEIHHOCTHIO WIIN
crenu(pUKON BOCHPUATHS YEIOBEKa KAK BOZMOYKHOTO IMOTPEOUTETIS.

B mpouecce onmucanHoro aHanmuza GOpMUPYETCsl CUCTEMA Me-
XaHU3MOB SMOIIMOHAIFHOTO BEIPAKEHUS U 3CTETHIECKOTO BOCIIPHSI-
THSI, Yepe3 KOTOpbIe peann3yeTcs Takas (pyHKIHS MOJBI, KaK WHIH-
BUyalbHO-3HaKOBas. OJTHUM M3 OCHOBHBIX KPHUTEPHEB pealu3aliu
9TOW (hYHKIIMH B MOJIHOM OEKIE MacCOBOTO CIPOCAa MOKHO CUUTATh
«ICTETHYECKOE MHOT0o0Opasue GopM OACSKIBI MPU SKOHOMHIECKOM
COOTHECEHHOCTH €€ C IMOKYIMAaTeIbCKOW CIOCOOHOCTHIO Pa3IMYHBIX
rpynm notpebutenei» [4, c. 101].

BbiBoabl

O600mast BBIIEU3TI0XKEHHOE, MOXKHO CKa3aTh, YTO, HECMOTPS
Ha BaYXHOCTh aHAJIN3a U MOJEPHHU3AIMU XapaKTEPUCTUK 3PTOHOMUY-
HOCTH, (YHKIIHOHAIBHOCTH, TEXHOJOTMYHOCTH B HPOCKTHPOBAHUU
MOJTHOH OJIeKJIBI MAaCCOBOTO CIPOCa KaK MPOMYKTa MHAYCTPHH MO-
Ibl, Bce Oojee 3HAYMMBIM CTAHOBUTCA peali3alus MPOEKTHO-
KOMITO3HITHOHHBIX XapaKTEPUCTUK, KOTOPHIE BIUSIOT HA TIOBBIIICHNAE
00pa3HO-3CTETHYECKOTO yPOBHS MOIHBIX MPOAYKTOB. B cBOIO Oue-
penb, TO3UTHBHAS KOMILJICKCHAsI 3CTETHUYECKasi OI[eHKa pa3paboTaH-
HOTO ¥ TPOHM3BEICHHOTO MOJHOTO MpPOAYKTa CErMEeHTa «Mass
markety (MogHON OXEKIBI MAacCOBOTO CIIPOCA) OTPaKaeT CTEIEHb
€ro COOTBETCTBHS NMPOEKTHOMY HJeany, 4To, Ha (JOHE MaccoBOTO
rnofanu3aliy pPbIHKa MOIHOHM OIEXIbl, 0COOCHHO IEHUTCS IIUPO-
KAMH CIIOSIMH TIOTpeOuTeneit.

C npyroif CTOPOHBI, 0COOYIO CTEIeHb KOHKYPEHTOCIIOCOOHO-
CTH TpuoOpeTaroT Te (adpUUHbIe U PUTEHIT-OPEHIIBI, KaK CYyOBEKTHI
WHIYCTPHH MOJIBI, KOTOPBIE CYMEIOT OBICTPO M 3(dexTHBHO Haia-
JMTh MAacCOBBIM BBITYCK MOJHBIX IPOXYKTOB, pa3pabOTaHHBIX Ha
OCHOBE COTJIACOBAHUSI BCEX XYI0KECTBEHHO-KOMITO3HIIMOHHBIX,
KOHCTPYKTHUBHO- TEXHOJIOTHUECKHX U IKOHOMUYECKH 3PPEKTUBHBIX
XapaKTePUCTHK.
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